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COUNCI LMAN OH:  Wel cone to
the Gty Council Commttee on d obal
Qpportunities and Creative/lnnovative
Econonmy. W are dealing wth the
Fashi on and Garnent |ndustry Task
Force's findings and reconmendati ons.

First, 1'd like to thank our
host, and we are currently in a
bui | di ng that used to be
G axoSm t hKl i ne, but now is Perform ng
Arts, String Theory Charter School .

So we very nore appreciate them giving
us a fantastic location to hold this
very inportant hearing.

I'"d like to introduce ny
col l eagues. To ny right is
Counci | renber Mark Squilla, and then
to ny left is Council nenber |saiah

Thomas, and to his left is

Counci | mrenber M ke Driscoll. This
hearing is an official hearing. It is
being recorded. It is going to be

televised. And so, we're going to

start this hearing. W have a quorum
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At this tinme, let nme begin
this neeting by saying that the
Commttee is present and the hearing
is called to order. This is a public
hearing of the Cormittee on d obal
Qpportunities and Creative |Innovative
Econony pertaining to Resol ution No.
220069.

Clerk, wll you please read
the title of the resol ution.

THE CLERK: Resol ution
220069, authorizing Council Commttee
on 3 obal Opportunities and the
Creative I nnovative Econony to hold
public hearings on the findings and
recommendati ons of the Phil adel phi a
Fashi on and Garnent |ndustry Task
For ce.

COUNCI LMAN OH  Thank you
very much. Let ne ask the nenbers of
the Commttee would anyone here |ike
to make coments and opening
statenents, anything like that?

(No response.)

COUNCI LMAN OH: |s that a no?
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Ckay. Al right. Very good.

So at this time, I'd like to
ask the Cerk to call the first panel.

THE CLERK: Kevin Parker,
Chair, Phil adel phia Fashi on and
Garment I ndustry Task Force and Philly
Fashi on Wek Founder. His testinony
will be followed by a video testinony
by Fern Mallis, Creator of New York
Fashi on Week; CaSandra Di ggs,
Presi dent of Council of Fashion
Desi gners of Anerica; and Elli ot
Carlyle, Creative Consultant Council
of Fashi on Designers of Anmerica.

COUNCI LMAN OH Al right.
Wul d you pl ease state your nane for
the record and provide us wth your
testi nony.

MR. PARKER. My nane is Kevin
Par ker and | want to thank you guys
for hosting us today, thank you City
Counci| and thank you everyone for
attendi ng and supporting. M nane is
Kevin Parker. |'m a Co-founder of

Phi | adel phi a Fashi on Wek. ['mthe
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Advi sory Board Menber of the

Phi | adel phi a Fashi on | ncubat or,

Del aware University Departnent of

Fashi on & Apparel Studies Advisory
Council. 1I'mthe Co-Chair of the

Fashi on and Garnent |ndustry Task

For ce.

The Phi | adel phi a Fashi on and
Garment Task Force was established by
City Council on @ obal Opportunities
and the Creative |Innovative Econony in
February of 2020. The Conmmttee
chaired by Council man David Oh
chartered the Task Force to fornul ate
recommendati ons for making
Phi | adel phia nore econonically
conpetitive and attractive to
retailers, nanufacturers and
desi gners.

The Task Force is conprised
of a diverse group of individuals,
busi ness owners with extensive
i ndustry insight and hands-on
experience. Gow ng through the

fashion -- growi ng the fashion

Strehl ow and Associ at es/ LEXI TAS
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1 i ndustry in Philadel phia will bolster
2 its international appeal as a creative
3 destination for art and culture, offer
4 a bounty of econony opportunities and
5 growm h for the | ocal econony and
6 creative -- and provide nore resources
7 for | ocal designers and businesses, in
8 addition to the Task Force and to
9 pronote the Phil adel phia fashion
10 i ndustry as the | eader in innovation
11 and sustainability.
12 As a Task Force, our first
13 order of business was to establish our
14 website www. supportphillyfashion.org
15 a digital hub to pronote, shop and
16 support Phil adel phia's tal ented
17 fashi on designers, local retailers and
18 boutique. This is the nost innovative
19 way to pronote and purchase directly
20 with | ocal designers and small
21 retailers in one |ocation.
22 Support Philly Fashion serves
23 as a central hub for the Philly's
24 fashion community. Here you can
25 obtain up-to-date information on
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grants, virtual sem nars, resources to
hel p i nnovate -- to hel p navigate and
manage busi ness needs. Support Philly
Fashi on al so provides a list of
resources, grants, funding for
entrepreneurs. Supporting |oca
designers and small retailers is nore
crucial now than ever. Qur overal

goal is to shop |local and shop snall.

I n Oct ober of 2020, we hosted
our virtual town hall to hear
firsthand from our design and retai
community. Follow ng our town hall
the Task Force all participated in a
SWOT anal ysis to begin and devel op our
report and recommendati ons, which we
will outline today through our various
testinonies. |In our short tinme, our
Task Force has acconplished a |ot,
especially during the pandem c.

Qur overarching goal is to
open a permanent office for the
Fashi on and Garnent |ndustry Task
Force and solidify Philly Fashi on Wek

as a city-supported event, |aunch our
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manuf acturing initiatives, support
sustainability, business devel opnent
and the Maison Project, et cetera.

So | would like to call up
M chel | e Shannon who's going to speak
next for tine purposes.

M5. SHANNON:  Thank you,
menbers of Council for having us here
today. M nane is Mchell e Shannon.
I''mthe Vice-president of Marketing
for the Center City District and |
will begin ny testinony.

COUNCI LMAN OH  Thank you
very nuch.

M5. SHANNON: The past few
years have been extrenely chal |l engi ng
for retailers. Center Cty is no
exception. The pandem c accel erated
exi sting brick-and-nortar trends,
nati onal bankruptcy, changi ng consumner
behavi or, e-comerce, et cetera.
During this crisis, Center City
retailers were amazi ngly adaptive,
of fering virtual shopping, curbside

pi ckup and new e-commerce

Strehl ow and Associ at es/ LEXI TAS
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capabilities.

The majority of Center Gty
retailers survived thanks to our
strong residential population who
real ly supported our retailers during
this time. The lack of office workers
who returned to Center Gty has al so
affected traffic and sales to | ocal
retail ers who make up 60 percent of
our retailer mx, so independents, not
nationals. The health and vitality of
our nerchants have al ways been a nmmj or
priority for Center City District.

W' ve produced events such as Shop
Center Gty Saturdays, sponsored
multiple retail festivals, Philly
Fashi on Week and nmany ot her events and
ad canpaigns to support our retailers.
| ncubati ng fashion and retail
has al so been part of our mssion. W
| aunched a nmulti-year national retai
attraction program and supported the
Phi | adel phi a Fashi on | ncubat or since
2012 to hel p energi ng Phil adel phi a

fashi on designers. 90 percent of the
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desi gners through the program have
been wonen- owned busi nesses, and 65
percent are mnority-owned. And
you' Il hear from Elissa (inaudible),
Executive Director later in the
testi nony.

At Dlwrth Park, we | aunched
| ast year the Phil adel phia
Mar ket pl ace, a weekly market of
nei ghborhood retailers, nmakers and
designers. 40 to 50 percent of our
participants regularly have been
wonen- and mnority-owned. So why is
fashion and retail inportant to Center
Cty, aside fromhaving us all dress
nicely?

By the nunbers, in the fourth
quarter of 2021 there were 577
cl ot hing and accessories, retail
establ i shnents i n Phil adel phi a,
provi ding 4,578 jobs, paying an
aver age wage of $32,000. Many of
those jobs in the retail sector are
entry to a career track that does not

require a college degree, but leads to

Strehl ow and Associ at es/ LEXI TAS
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a very successful and productive
car eer.

In 2020, there were 211
cl ot hing establishnments with enpl oyees
in Center City alone. 1In 2019,
clothing, jewelry, |uggage and | eat her
goods generated $229 mllion in
taxable retail sales citywde. O
this anount, 18 percent was generated
in Center City. Philadel phia Fashion
and Garnent | ndustry Task Force has
finally coal esced the people and
resources needed in this industry
driving a position for continued
success and we need the support.
Thank you very nuch.

COUNCI LMAN OH:  Thank you
very much

At this tinme, |I'mjust going
to -- | know the panel is noving, but
ask nmy col |l eagues if they have any
questions for our two w tnesses?

(No response.)
COUNCI LMAN OH:  If not, we'l

conti nue forward.
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MR. PARKER. And now we wi ||
play the video fromthe support from
the Council of Fashion Designers of
Aneri ca.

(Vi deos pl aying.)

COUNCI LMAN OH | would Iike
to introduce everybody to our
Vi ce- Chair Council menber Maria
Qui nones- Sanchez.

At this tinme, I'mgoing to go
to an adm nistrative thing I need to
do right now before we nove on and,
that is, to call for a vote. So I'm
going to recess the public hearing and
we will now convene a public neeting.

The Chair recogni zes
Counci | renber Mari a Qui nones- Sanchez
for a notion on the Report and
Recommendat i ons of the Phil adel phi a
Fashi on and Garnent |ndustry Task
Force.

COUNCI LWOVAN  QUI NONES-
SANCHEZ: Thank you, M. Chairman.

| nove that the Report and

Recommrendati ons from the Phil adel phi a

Strehl ow and Associ at es/ LEXI TAS
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Fashi on and Garnent |ndustry Task
Force be adopted and issued by this
Commttee to Council.

COUNCI LMAN THOVAS:  Second.

COUNCI LMAN OH:  Thank you
very much.

It has been noved and
properly seconded that the Report and
Recommendati ons of the Phil adel phi a
Fashi on and Garnent |ndustry Task
Force be adopted and issued by this
Comm ttee to the Council.

Al'l those in favor of the
notion wll signify by saying aye.

(Aye.)
COUNCI LMAN OH:  Any opposed?
(No response.)

COUNCI LMAN OH:  The ayes have
it and the notion carries, and the
report wll be issued by this
Comm ttee to Council .

By the way, great | ooking
report, great content. That's
fashion. This is the best-| ooking

report |I've seen in Cty governnent

Strehl ow and Associ at es/ LEXI TAS
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produced. And congratulations to all
of you. Thank you for your hard work,
especially during the pandem c and all
of the chall enges that you have had.

And with that, I'mgoing to
go back to the public hearing and ask
that you continue with your calling
t he w t nesses.

MR. PARKER: We'll have up
next Lei gh King from CFDA

M5. KING Hello. Thank you
for having ne this afternoon. You
just heard from sone of ny coll eagues
CaSandra Diggs and Elliot Carlyle. W
name is Leigh King and I'mthe
Director of Special Projects Events at
the Council of Fashion Designers of
Anerica, the CFDA. After the | ast
ei ght years at CFDA, |'ve seen |arge
scale events with a gl obal inpact,
I ncl udi ng the CFDA Fashion Award to
honor the best of fashion on a yearly
basi s.

The 2022 awards will be

presented in partnership with Amazon

Strehl ow and Associ at es/ LEXI TAS
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Fashi on, and we're particularly
excited to be partnering with the

gl obal retailer and brand builder. |
al so direct the CFDA Vogue Fashi on
Brand, a yearly energing designer
programin partnership with Vogue

whi ch nmentorships -- sorry, which
provi des nmentorship and grant noney to
enmer gi ng desi gners of hundreds of
appl i cants.

The program seeks maj or
support from partnerships with
I nstagram Nordstrom and Saks Fifth
Avenue. The CFDA is also the official
organi zer of New York Fashi on Wek.
The sem -annual program ki cks off
fashion nonth on a gl obal scale,
traveling afterwards to London, M an
and Pari s.

New Yor k Fashi on Week
generates about $900 mllion in
revenue for the New York City
netropolitan area, nore than the U S
Open, nore than the New York City
Mar at hon or the Superbowl . In 2020,

Strehl ow and Associ at es/ LEXI TAS
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| i ke thousands of other New Yorkers,
ny husband and | noved to
Phi | adel phia. W had no connecti ons,
famly or friends here.

Shortly after | noved, |
j oined a Zoom neeting | saw pronoted
on I nstagram for the Phil adel phia
Fashi on and Garnment Task Force. Kevin
and Kerry, the founders of Philly
Fashi on Week and Elissa Bl oom the
founder of the Philadel phia Fashion
I ncubator |l ed the neeting. Soon after
that, | nmet with Elissa and started
connecting with the I ncubator
designers. Through that process, |
was introduced to Madi son Chanberl ai n,
an i ndependent sustai nabl e desi gner
living here in Philly. | did
(i naudi bl ) Madi son for the past two
years and have seen her business
flourish, grow and change, but not
wi t hout intense struggle.

As a designer in
Phi | adel phi a, Madi son has had to

over conme obstacles to sourcing,

Strehl ow and Associ at es/ LEXI TAS
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manuf act uri ng and production for her
busi ness, often seeking refuse in the
New York Garment District. This
process can be expensive and often
times confusing for up-and-com ng
designers. As part of the I|ncubator,
| also net with Nicole Muhammad, a
nodest wonen's wear designer based in
Phi | adel phia recogni zed as an interim
menber of the CFDA, the first class of
Its tine.

Last summer | was pleased to
attend the 10-year anniversary of the
Phi | adel phi a Fashi on I ncubator. The
event was incredibly well-attended and
featured current and al umi designers
that represented the depth of talent
here in the Cty. Fromthat sane
Zoom | sought out Prajjé Oscar, a
truly talented wonen's desi gner who
very successfully represented the Gty
in the nost recent season of Project
Runway, a fashion conpetition in which
t he CFDA consults on.

Late | ast year | had the
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opportunity to attend Philly Fashi on
Week in person as a partner of our
CFDA Connects progranm ng. CFDA
Connects was established in 2021 to
recogni ze, pronote and provide

busi ness devel opnent support to

regi onal fashion organizations. The
collective is led by ny coll eague
Elliot Carlyle with the full support
of the entire CFDA staff.

Thr oughout ny decade of
wor ki ng cl osely w th designers,
creative collaborators in all facets
of fashion talent, tinme has only shown
nme that support and nentorship for
upcom ng designers is of utnost
I nportance. Wth CFDA Connects,
have seen how resources can revitalize
a community.

The creative talent is here.
I ncreasing the footprint of the
fashion industry in Philadel phia can
bring mllions of dollars in revenue
for the Gty and | ocal businesses,

create new jobs, attract new residents
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and increase Philadel phia' s reputation
as a creative hub. Al though ny tine
as a Philly resident has been short,
there are daily reminders that this
City is absolutely driven with tal ent
and | |l ook forward to the bright
future that it holds. Thank you.

COUNCI LMAN OH:  Thank you
very much.

| note that Council nmenber
Thomas here has another event that he
has to go to, but thank you so nuch

for being here. Al right. Thank

you.
MR. PARKER: And next up we

wi | | have our Education Departnent.
COUNCI LMAN OH: Al right.

At this tinme, Cerk, will you please

call the panelists.

THE CLERK: Rachel Ford, Made
Institute; Elissa Bloom Philadel phia
Fashi on I ncubator; Dom Streater, Moore
Col l ege of Art; Julian Crooks, Harcum
Col l ege; Canille Avent, Jefferson

Uni versity.
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COUNCI LMAN OH All right.
see you called five people and we have
three chairs. So can we take the
first three and the next two will set
up as soon as they are done. Thanks
so very much.

So let's nove fromny left to
ny right. State your nane for the
record and provide us your testinony.

M5. FORD: Hello. M nane is
Rachel Ford and I amthe Chair of the
Education Commttee. Hello, nenbers
of the Council and Council man David
On. Thank you for taking this tine to
hear fromus today. M nane is Rachel
Ford. |'mthe Founder and Director of
Made Institute and | serve as the
Chair of the Education Commttee for
t he Phil adel phi a Fashi on and Gar nent
I ndustry Task Force.

Made Institute is an
i ndependent fashi on school that
teaches inspiring designers to devel op
and | aunch successful fashion

conpani es. \While Made (inaudible), we
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bel i eve that the educati onal
| andscape can be rei magi ned, providing
accessi bl e pathways to hi gh-1evel
fashion to a |l argely underserved
denogr aphi c.

Made' s two-year programis
| i censed by the Pennsyl vani a
Departnent of Education and teaches
desi gners everything from sketching
and sewing to the latest in design,
tech and business marketing. CQur
students' graduating collections wll
| aunch on the runways of Philly
Fashi on Week and their businesses wll
begin. Wat resources are there for
smal | busi ness owners |ike these, how
can we better grow Phil adel phia's
fashi on and desi gn industries who's
supporting small business and
i ncentivize themto stay here instead
of nmoving to New York or LA? This is
what has brought ne to work with the
Task Force and continue to reimgine
what the Philly fashion | andscape can

becone with proper organization and
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f undi ng.

The fundanental m ssion of
the Task Force is to provide
pr of essi onal business resources to
grow and remain a thriving design
econony here in Phil adel phia. As of
now, designers |lack free educationa
resources specific to fashion
busi ness. To that end, | amproud to
the work with the Task Force Education
Commttee and the CFDA to develop a
boot canp class series that wl |
provi de nentorship fromindustry
experts in the areas of marketing, PR
e- comer ce, business plan devel opnent
and fi nanci ng.

Thi s boot canp once conpl et ed
by students will unl ock grant
opportunities provided by the Task
Force that can be used as start-up
capital or to fund business grow h.
Receiving state and City fundi ng woul d
mean that we can afford to attract the
best industry experts that wll

provi de | eadership and inspiration for
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our designers and raise the bar for
our fashion community as a whole. You
wi Il now hear froma few of our
Educati on Conmi ttee nenbers who
represent other fashion schools and
resources in the Phil adel phia region.

M5. STREATER. Hello. M
nanme is Dom Streater. Sorry. One
second. |'munl ocking ny phone. |
had ny speech printed out but ny
daught er deci ded (i naudible) --

COUNCI LMAN OH W' ve al
been there.

M5. STREATER: Hello. W
name is Dom Streater. | ama
prof essor just across the Parkway at
Moore College of Art and Design. So
good afternoon. First, | want to say
t hank you for being present today and
| especially thank Kevin and Kerry
Philly Fashion Wek for inviting ne to
testify today.

Like | said, ny nane is Dom
Streater. |'ma fashion and textile

designer. I'malso a native born

Strehl ow and Associ at es/ LEXI TAS
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1 Phi | adel phian. [|'ma two-tine w nner
2 of Project Runway. Actually I'ma

3 West Phi | adel phi an, which makes ne a

4 little nore egregious in nmy current

5 endeavor securing the future of not

6 just the fashion industry of

7 Phi | adel phia, but of the intrinsic

8 artistic culture of this phenonenal

9 city. | could not be prouder of where
10 | was born and raised.

11 | was raised by a southern

12 famly making sure to mnd ny nmanners,
13 but I will say Philadel phia, Philly,
14 has taught ne that sonetines manners
15 shoul d not be m nded. There are tines
16 to be strai ght-m nded and

17 forward-thinking to hold (inaudible).
18 This 1s one of those tines, to do nore
19 to help a city that is sorigidin
20 artistic greatness, one that has
21 nouri shed and cultivated designers and
22 artists |like ne.
23 At Moore College Art and
24 Desi gn whi ch happens to al so be ny
25 al ma mater just across the Parkway, we
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as practicing professors offer a

conpr ehensi ve desi gn program t hat
educates future designers in al
aspects of the fashion industry. They
| earn how garnents are nade from
conception of idea all the way through
from production and how it lands in

t he hands of custoners.

Students also | earn various
ways how t he fashion industry inpacts
t he gl obal econony and how to becone
wel | -versed and ethical in sustainable
practices as designers in order to be
f orward-t hi nki ng designers. At Mbore,
we have an average rate of job
pl acenent at 82 percent past five
years, including the pandem c. That
Is sinply not enough.

Every year we strive to get
better and better and we do, but to
frank, there's just not enough
busi nesses to support new careers in
order to entice these talented young
designers to stay in our GCty. It is

sinply easier and |l ess taxing for them
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to leave and go to work on the
West Coast in places like LA or to go
to the City of New York.

| f we had nore funding,
desi gners such as nyself would be able
to grow their businesses exponentially
and therefore be able to host not just
paid internshi ps, but also for the
| earned to | aunch careers for incom ng
young designers for the industry that
we hold so dear. | whol eheartedly am
in love with the Gty of Philadel phia.
That's why | never |eft.

The creative history of our
Cty is one that | hold close to ny
heart, and | will be delighted to see
it grow even nore than what it is now.
It is inportant to call (i naudible)
not just |ocal businesses, but novices
to design as well. W have to uplift
and prioritize, grow ng the next
generation of our young designers and
this funding will do just that.

Phi | adel phia can truly foster

and bl ossominto a fashi on-forward
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city that can easily rival the |ikes
of Los Angel es and New York. All
that's left is to put the tine and
effort into getting there, which we
have plenty of people willing to do,
but we al so need the funding to back
the careers in order for us to get in
there as well. As one of the cultural
capitals of the country, it is not a
favor but a nere obligation, a duty to
protect the arts and design conmunity.
Thank you.

M5. BLOOM  Good afternoon,
Counci | ren and woman. My nane is
Elissa Bloom | amthe Executive
Director of The Phil adel phia Fashi on
I ncubator at Center City and |'m here
this afternoon to express the
I ncubator's continued support of the
Phi | adel phi a Fashi on and Gar nent
I ndustry Task Force.

The Phi | adel phi a Fashi on
I ncubator's mssion is to nurture the
ener gi ng fashion entrepreneurs from

Phi | adel phi a desi gn schools and the
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| ocal fashion community. Through our
dynam ¢ one-year business of fashion
resi dency, we provide Philadel phia's
fashion entrepreneurs with space at
Macy's Center City, education,

ment ors, business resources and
topnotch connections with industry

| eader and the gl obal fashion network.

By encouragi ng our designers
to expand and retain their businesses
i n Phil adel phia, we are inpacting the
Cty's econom c devel opnent. W just
cel ebrated our 10th anniversary in the
Cty and its success to date of
| aunchi ng over 50 direct consuner
brands from the Phil adel phia region.
70 percent of our alummi are still in
busi ness today, incredible especially
after the pandem c.

Many of alummi have becone
nati onal brands, sone being acquired,
ot hers selling on nmajor e-commerce
sites such as QVC, Zappos, Macy's,

Wal mart and Ant hropol ogie, with sone

expandi ng i nto new product categories
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1 and opening retail stores. |In 2021,
2 our designers and alumi did a
3 conbi ned $25 mllion in sal es.
4 In addition to our residency,
5 in 2020 we | aunched a public program
6 series on the business of fashion
7 cal | ed Fashi on Thursdays, with
8 I ndustry | eaders from around the gl obe
9 sharing their business expertise. And
10 in summer of 2021, we | aunched our
11 onl i ne educational platform
12 Fashpreneurs.
13 The retail industry needs a
14 refresh, and these
15 made- i n- Phi | adel phi a ni che brands are
16 doing just that with their diverse
17 product categories focused on
18 under served narkets, nopdest wear,
19 wonen' s safety boots, adaptive
20 cl ot hi ng, upcycled saris, et cetera.
21 The I ncubator is living up to their
22 m ssion of pronoting | ocal econom c
23 devel opnent in the Phil adel phi a
24 region.
25 The 50 start-ups in the
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program have created over 100 jobs and
engaged our 400 services from
mar keting and web design to
phot ogr aphy and counseling services to
PR and production. These snall
busi nesses are contributing to our
econony and hel ping it grow by buying
goods, services and enpl oyi ng peopl e.

Qur success also lies with
its diversity of designers. W have
designers in the programof all ages
from?22 to 70, so we're a
mul ti - generational denographic. Sone
on their second and third careers.
We're nmulti-cultural with 90 percent
are wonen- owned busi nesses and 65
percent of our alummi and designers
are Bl POC and we al so serve the LGBTQ
community. Each designer has a great
career change story to tell

As busi ness | eaders and
entrepreneurs of the community, we
want the Incubator to continue to
nurture the region's fashion tal ent

and bring production back to
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Phi | adel phia. Qur business program
works. Wth the Biden Adm nistration
pushing a Made I n Anerica apparel
initiative, the Task Force and the
Phi | adel phi a Fashion I ncubator is in a
perfect position to support that

m ssion. As business | eaders and
entrepreneurs, the tine is right for
us to keep the nonmentum of the

I ncubat or and Task Force's incredible
I npact goi ng.

Over the past 11 years, we
have seen the need of additiona
manuf act uri ng sources for our
desi gners along with marketi ng and
sal es opportunities nationally and
globally. In addition, many of our
designers and alumi are in need of
grants and seed capital to expand
their conpani es.

Wth the grow ng fashion
talent in our Cty, it is tinme for
Phi | adel phia to showcase our
i ncredi ble fashion brands to the

world. Kevin Parer and Kerry Scott
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have served on the |ncubator's

Advi sory Conmittee since its

I nception, and we have partnered with

t hem on our designers showcasing their
coll ections on the Philly Fashi on Wek
runway over the years.

Wth Kevin and Kerry's vision
of the Task Force bringing the Cty's
fashi on sector together, we have been
abl e to conbi ne our networks and skill
sets to provide resources to the
G eater Phil adel phia fashion
community. The Task Force is an
integral part to further our goals on
putting the Cty of Philadel phia back
on the fashion map. Thank you to the
Cty for supporting our effort and
novi ng the fashion sector in
Phi | adel phia forward towards potentia
of growth and sustainability. Thank
you.

COUNCI LMAN OH  Thank you
very much.

Tom can we bring two chairs

on the left and the right so we can
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have all five people there in case we
have questions. Well, | guess we wl|
nove a couple of these chairs up. Can
we have the next two w tnesses cone
up.

Al right. Could we have
Julian Crooks just state your nane and
provi de us with your testinony
followed by Cam Il e Avent.

M5. CROCKS: Good afternoon.
My nane is Julian Crooks and |I'mthe
Director of Fashion Prograns at Harcum
College in Bryn Maw. 1'd like to
tal k about our progranms, our students
and about supporting the Task Force in
their efforts to create greater
opportunities for energing fashion
creatives in our CGty.

Har cum Col  ege is unique in
the Phil adel phia area. It is a
private nonprofit Associate's Degree-
granting school, so our prograns are
usual |y conpleted in just two years.
We have prograns in Fashion Design and

Fashi on Merchandi si ng. Because we
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only have two years, our focus is
qui ckly getting students career-ready.

Desi gn students | earn
construction, pattern-nmking and
conput er - ai ded design. Merchandi sing
students focus on retail sales, visua
nmer chandi si ng and narketing both
traditional and digital. | have only
been the Program Director for a little
over a year, so ny data is sonewhat
limted.

However, in that tinme the
maj ority of our graduates have gone on
to work in the industry or are
continuing their education at four-
year universities in the fashion
field. W have articul ation
agreenents wth several of these
school s, Mdore, Drexel -- | nmean,
Jefferson, anong themso it nakes
transferring easy.

About 16 percent of our
graduates end up graduating and
wor ki ng i n nonfashion-related fields.

| think they would like to -- I'm
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1 sorry, | think they would like to work

2 in fashion fields, but there aren't

3 enough opportunities for them 75

4 percent of our recent graduates have

5 remai ned i n Philadel phia for work or

6 to attend schools here, but others

7 have transferred to colleges in New

8 York or California.

9 There's a perception anong
10 some students, nost students, that in
11 order to succeed in the industry they
12 wi Il have to unfortunately | eave
13 Phi | adel phia. Frankly, while | don't
14 believe that's true, there isn't as
15 much opportunity in Phil adel phia as |
16 woul d Iike to see for these young
17 energi ng graduates. W need nore
18 garnment industry businesses here. W
19 need to create nore entry-| evel
20 positions for our students.

21 Phi | adel phia is a vital,

22 exciting and creative city. | |ove
23 the energy in ny adopted honmetown and
24 it has the potential to grow as an

25 i ndustry center, offering great
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creative energy while being nore

af fordabl e than New York. Initiatives
i ke the Task Force can help this
renai ssance to occur.

The Task Force has provided
excel | ent educati onal prograns and
opportunity for our students to
connect with industry professionals.
As a result of the events with the
Task Force, they have found excellent,
val uabl e i nternshi ps, they have
connected wth industry professionals
and have tuned into the Fashion
Fri days series and have cone away
i nspired. The Task Force has
significantly fostered engagenent
bet ween Harcum Col | ege fashi on
students and the | ocal creative
community. Therefore, | encourage the
City to continue to support the Task
Force in their val uable m ssion.

Thank you.

MS. AVENT: Hello. M nane

is Camlle Avent. |'ma lecturer at

Thomas Jefferson University, but nore
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inmportantly | amthe granddaughter of
sonmeone who has been working in --
wel | at the (inaudible) for over 25
years before it cl osed down years ago.
So fashion is ny heritage. It is ny

| egacy, so |I'mvery excited to speak
with you all today about the Task
Force. [It's inportant for many to
stay here in Phil adel phi a.

The programthat | teach is
fashi on nerchandi si ng and managenent
at Thomas Jefferson University. W
are top 10 internationally on
different websites, | can't think of
it right now But sone of the
prograns that we offer are Fashion
| ndustry Associ ation, the Bl ack Retai
Action G oup, Fashion Retail
Mer chandi si ng Experience, the Nationa
Retail Federation. Al of which when
we have sone of these events and
opportunities for students, they have
to go to New York.

However, we have been working

over the |last year to get a |l ot of
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t hese organi zati ons to cone back here
i n Phil adel phia and we've been very
successful at doing that, especially
maki ng connections and deepeni ng t hose
connections with the Task Force. Qut
of our student cohort, about 94 to 96
percent of students that graduate go
on to work in the fashion industry,
but unfortunately about half of those
have to | eave to New York City or LA
Thankful Iy, we have a grow ng cohort
of students and industry professionals
wor ki ng here with the Task Force, nopst
recently at the Fashion District
putting together w ndows and al so
Al nost Fanous, which is another
student group fromour school that is
actual ly doing a pop-up shop this
weekend. So we are having sone
success in that area, but wth
resources fromthe Task Force we can
broaden that for sure.

So sonme of the obstacles that
we reach and sone of the things that

t he students have been saying if you
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listen to themis that there is not
enough conpanies to work with. Most
of the students kind of together to
get into Uban Qutfitters or Lilly
Pulitzer, and it's just not enough, so
t hey have to go work in New York and
wor k for these other conpanies, sone
are large, sone are snall.

There isn't enough fashion
producti on opportunities for a | ot of
the student entrepreneurs. | would
say nore than half the students
especially in the design program are
| ooking to be their own brand, their
own business. But sonme of the
barriers to entry is getting things
made, manufactured here in
Phi | adel phia. And we do have sone
still here, but it's just not enough,
especially in ternms of sustainability
which is a huge part of what students
are trying to get into after they
graduat e, upcycling and things of the
like. Oher fashion-related resources

t hat have becone obstacles is fabric
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sources and al so production that |
j ust nmentioned.

So sone of the things that |
bel i eve that the Task Force woul d
bring and is bringing with your
continued support is those resources
that | just discussed, fabric
resources, production resources,
retail opportunity, career path
devel opnment, create additional fashion
I ndustry opportunities for student
careers and reinvigorate the fashion
di strict overall for Phil adel phia.
And | astly, bringing back nore
opportunities for the retail
experi ence here in Philadel phia.
These are the things | ook forward to
working with the Task Force and things
t hat we need funding and support for.

COUNCI LMAN OH: All right.
Thank you very nuch

Let me ask ny Commttee, do
you have any questions? Council nenber
M ke Driscoll.

COUNCI LMAN DRI SCOLL:  Thank
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you, Chairman.

|'d i ke to nmake a statenent.
First, fashion is not ny | egacy nor is
it ny heritage. 1In fact, ny five
children would tell you that
everything in ny closet needs to go.
But Chairman Oh's | eadership on this
Issue is inportant to ne and he's been
educating nme along with the staff on
how i nportant it is.

The nunbers | heard up here
were staggering and all you testifiers
so far have opened ny eyes to how
inmportant this is, so l'mgoing to be
a big supporter going forward. | do
have to | eave and this is sonething
that will hopefully help your industry
down the road. Wthin the next few
m nutes right at Love Park,

Phi | adel phia is about to find out
whet her they are going to be awarded
the World Cup in 2026. That wll be
an international event.

| suspect we're going to get

sonmething. | don't know what. | hope
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1 we'll get the big prize, but we were
2 prom sed that we wll be there for the
3 announcenent, so | will be |eaving you
4 but you have ny conm tnent, Chairnan,
5 whatever | can do to support you. You
6 have a great industry and we all | ove
7 Downt own Phi | adel phia and all of
8 Phi | adel phia. So congratul ati ons for
9 your industry. Very proud of you.
10 COUNCI LMAN OH:  Thank you
11 very nuch.
12 | just note that M ke
13 Driscoll is a new Council menber but he
14 conmes from Harrisburg, and we're going
15 to need those connections in
16 Harrisburg to try to get you the
17 resources that you need. Thank you
18 very much.
19 MR. DRI SCOLL: Sure.
20 COUNCI LMAN OH: All right.
21 Let ne just ask a question because it
22 will help I think nme and other viewers
23 understand better. This education
24 panel is really tal king about the
25 opportunities of education, how you
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prepare your students to develop their
abilities, their talent, enter the
mar ket. And kind of what |'m hearing
is that that is where the chall enges
arise. It's just not enough of those
opportunities in Philadel phia. AmI
getting that correct?

M5. CROCKS: Yes, absolutely.

COUNCI LMAN OH:  What do you
t hi nk about our GCty, and | don't nean
just like Cty governnent, | nean our
comuni ty, our popul ation, our
attitude, our ideas, why are we not
nore robust? Is it, for exanple, that
in New York it's nore comonpl ace to
be entrepreneurial, it's okay to
venture into business?

Is it that here in
Phi | adel phia you don't see governnent
or as a popul ati on appreci ate those
things that we need to really put
those financial support mechanisns in
pl ace?

M5. FORD: If | may, | think

fromwhat |'m experiencing and
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listening to the other schools talking
about their graduates, we need nore
resources for small businesses to
survive and grow to stay here, to then
hire the graduates and then create
nore of that ecosystemthat sone stay
in Philly and thrive.

COUNCI LMAN OH:  Are we
t al ki ng noney?

M5. FORD: W're talking
noney. We're tal ki ng about
connections to the CFDA that Kevin and
Kerry work out, which is -- when |
wat ching that, it was so inspiring.
That's not an easy thing to do, to
have access. Those conversations are
very guarded. New York fashion is
i ke a kingdomthat you can't get into
unl ess you have a certain pathway, and
Kevin and Kerry started that
conversation with the Task Force and
you as well. So | think it's nopney,
but nore inportantly it's nentorship
froman industry that is established

that want to help us grow, right.
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So it's through educati on.
Thi s boot canp that we're talking
about creating and connecting | ocal
smal | designers to educational content
that is hopefully free because it's
funded. We can help foster
under served designers that m ght not
have the ability to go to a four-year,
two-year coll ege, but that can educate
t hensel ves and get in front of their
busi ness because it's ready to see
noney. W don't want to just give
noney. We want to make sure they're
ready for it. And | think that's why
Kevin and Kerry have been working so
hard for establishing resources, not
j ust noney.

COUNCI LMAN OH:  That's very
hel pful. Thank you. And what is it
that they find attractive here in
Phi | adel phia? Wat is it that nakes
them want to cone here and open up
t hat conversation and create that
nment or shi p? What is the key thing?

Is it the students? 1Is it the
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education? 1Is it the potential? Wat
is it that would bring them nore
deeply into our Cty?

M5. FORD: | think Kevin
shoul d maybe answer that, but | think
that with the people who are working
at the CFDA and that are here today --

M5. KING |'m happy to --

M5. FORD: Yeah, please do.

M5. KING I'll stand. Wat
was the question? Wy is the CFDA
wanting to be involved --

COUNCI LMAN OH:  Yeah. How it
that they're nowinterested in
Phi | adel phia and what is it that we
need to do to get themnore equally
commtted to devel oping the potenti al
of fol ks here?

M5. KING It's the Counci
Fashi on Designers of America, right.
It's not the Council Fashi on Designers
of New York and that is a big |launch
that we had, especially in 2020 during
the pandem c. That is, when we

| aunched this idea for CFDA Connect
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and now we've been able to formthese
relationships with Kevin and Kerry,
with Elissa and with sonme of the
fashion industry here in Philly.

It's also -- | just happened
to nove here because it was the next
cl osest thing, but what |'ve | earned
fromny nove is that there's a
tremendous anount of industry here as
well, and to their point, it just
needs support. There's a big barrier
i ke she said into working in New
York. And a problemw th students
that don't go to school in New York,

t hey cannot get a job. You have to
have internshi p experience. You have
to have connections. You have to have
nment orshi ps even to get the nost
entry-level job and they're not able
to find those real industry things
here in Philly.

So by bringing nore of an
i ndustry here and creating these
opportunities and jobs, that way they

can stay here. They can flourish with

Strehl ow and Associ at es/ LEXI TAS
215-504- 4622




GLOBAL OPPORTUNI TI ES/ | NOVATI VE ECON 48

6/ 16/ 2022

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

t he econony here, with the businesses,
create jobs. Because ot herw se, they
will just go to the next closest city
which is New York. But the problemis
they're not going to be able to
succeed there. So it's better if they
stay here and they can, |ike, succeed.

COUNCI LMAN OH:  Thank you
very much. Al right.

Clerk, would you provide us
wi th the next panel.

THE CLERK: Angel a Ednunds;
Renee Hill, Harx4; Nancy Vol pe
Beringer, the Vault by Vol pe Beri nger,
Project Runway; Prajjé Gscar, Prajjé
OCscar and we al so have a video
testinony of Steven AtKkins.

COUNCI LMAN OH Al right.
WI 1l you please state your nanme and
proceed with your testinmony. W'Il go
left to right to make it eas -- unl ess
you have al ready worked out your
or der.

MR. JEAN BAPTI STE: Hi or

good afternoon or evening --
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THE CLERK: Kevin is saying
if we can start the video.

(Vi deo pl aying.)

MR. JEAN BAPTISTE: H . MW
nane is Prajjé Oscar, one of the
reci pients for the schol arship and
also I'malso the designer for Prajjé
OCscar. Before | begin, I'dlike to
start wwth a few words (i naudible).
The greatness of a community i s nost
accurately neasured by the conpassion
and action of its menbers.

Wth that, 1'Il begin. On
behal f of the designers and artists of
Phi | adel phia, | thank you for the
opportunity to testify today to the
Cty Council, Councilwonan and
Council man David Ch. On behalf of the
Task Force, ny nane is Prajjé GCscar
Jean Baptiste, Designer and Founder of
Prajjé Oscar, Creative Director for
Phi | adel phi a Fashi on Wek and t he
reci pient of the 2020 PFA TF grant.

| thank you for your

| eadership and your willingness to
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address the final needs of the fashion
and garnent industry of Phil adel phi a.

I n August 2022 -- in August 2020, I
received a grant fromthe Phil adel phia
Fashi on and Garnment I|ndustry Task
Force. Due to the pandemc, | could
not utilize the funding i medi ately
consi dering that everything was

cl osed.

Upon reopening, | (inaudible)
the sanme proposal | presented to the
Task Force that granted ne the grant.
To put it in perspective, the support
| received fromthe Task Force, Philly
Fashi on Wek, its partners and the
i npact that the grant made, | mnust
gi ve you sone background details.

| drove for years from New
York to Phil adel phia. The public art,
texture, the cobbl estone road and the
excel l ent food brought ne here. The
first thing I did was showcase ny
collection at Philly Fashi on Wek
right at Gty Hall. Soon after that,

Kevin Parker and Kerry Scott invited
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nme to a debriefing neeting regarding
the show, both as a designer and as a
creative director, ny current position
from New Yor k.

In no tinme, Kevin and Kerry
invited ne to join their team as
creative director. Fromthere, |
started ny journey that led ne here
today. During this tine, | also
j oi ned the Phil adel phia Fashi on
I ncubator. | got support from Made
Institute. | was nentored by Joan
Shepp in her (inaudible) fromthe
Prime Goup along with all the nenbers
of the Task Force.

Cone this fall, I wll be a
prof essor and nentor of Harcum Col | ege
fromthe recommendati on from Angel a
Edmunds. None of this would be
possible if | did not receive the
support of the Task Force and Philly
Fashi on Week. Once ny plan was in
notion to reopen ny (inaudible), Kevin
and Kerry personally took ne in their

car to make ny purchases.
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1 Now, | amgrateful to say |
2 have a showoom at the (inaudi bl e)
3 buil ding in Fishtown, fully equipped
4 wi t h professional machinery,
5 i ndustrial machines, iron, cutting
6 table, basic furniture that was all
7 funded by ny grant. Wen | needed
8 hel p for ny work at an event after ny
9 return from Project Runway, it was
10 Made institute that provided nme with
11 all the students to put ny show
12 together. The Task Force is what |
13 call a village. And as we know, it
14 takes a village. This is how this
15 community is to nme and many ot her
16 desi gners.
17 Fundi ng of this caliber wll
18 set Phil adel phia's fashion industry at
19 the top as New York. How? The answer
20 is sinple, and I think we've heard the
21 stats already. The fashion industry
22 in New York is $126.5 billion in the
23 US In New York City, the industry
24 has 180, 000 peopl e accounting for 6
25 percent of the Cty's workforce, and
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1 generates about $10.9 billion in wages
2 with $3.2 billion in tax revenue.

3 Imagine a city with $3.2 billion of

4 extra cash, yeah.

5 This is how val uabl e the Task
6 Force is. Not just to the artists and
7 desi gners such as nyself, but also to
8 the Gty. The Task Force will help

9 keep a great talent right here in

10 Phi | adel phia instead of losing themto
11 New York City with nore support and

12 resources. | could also add to that.
13 This year | hired ny first junior

14 desi gner who happened to be a Harcum
15 st udent .

16 In conclusion, the Philly

17 Task Force will seem ngly inpact the
18 lives of many designers and retailers
19 and many nore organi zati ons providing
20 resources, support to the existing
21 fashion industry right here in
22 Phi | adel phia. | hope ny testinony can
23 nmean of anything to you and sway you
24 to make a decision regarding this Task
25 Force. Thank you.
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M5. VOLPE BERI NGER: Good
afternoon. M nane is Nancy Vol pe
Beringer, a proud Phil adel phia fashion
desi gner. Upon graduation at age 61
fromthe world class fashi on program
at Drexel University, | quickly
realized ny goal to be a rel evant
fashi on designer. | becane a nentor
for the Philly Mural Arts, Refuge
Wnen's Textile Initiative and | used
ny fashion to support many Philly
conmmuni ty organi zations that enpower
wonren and rai se awareness for avid
students and chil dren.

As an energing fashion
desi gner, Phil adel phia iconic fashion
store Joan Shepp featured ny wearabl e
art designs. | designed G amy-
nom nated Philly rapper Tierra Wack
for her carpet look. | was thrilled
to showcase ny designs at Philly
Fashi on Week. Philly Mag honored ne
as the best Philly Fashi on Wek
designer. All of these opportunities

gave this energi ng designer validation
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that she was finally doing what she
was nmeant to do, and | could not have
done it without the | eaders behind
Philly Fashi on Week, which has

ext ended far beyond the runway.

In 2020, | nade history on
Bravo's Project Runway as the ol dest
ever conpetitor at age 64. As the
finalist, | designed the nost
accessi bl e and sustai nabl e coll ection
ever to walk in a Project Runway
finale during New York Fashion Wek.
Wiile earning a spot in the final
four, the judges admtted they
underesti mated ne.

You see, while on the show I
was consi dered an underdog because of
my age and | ack of experience. Little
did they know that | had a secret
weapon. | was from Phil adel phia, a
city that thrives on underdogs. On
Thursday March 12, 2020 | was on top
of the world when the finale aired and
| was naned runner-up. On Monday, we

were sheltered in place.
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Si nce the pandem c over two
years ago, | have had to remain in a
very tight conservative safety pod due
to extrene famly health
conplications. During the pandem c,
have al so survived bei ng di splaced and
along with ny studio due to an
electrical fire, a tornado, a
hurri cane and a col | apsed basenent
cei ling.

|"'mtaking the time to share
t hese chal | enges because for nany,
t hese obstacl es coul d have broken even
the strongest, but | did not survive
by chance. | did not feel isolated
even though | could not physically
venture back into the fashion world.
| survived because | was surrounded by
t he Phil adel phia fashion community and
becane i nvol ved in Phil adel phi a
Fashi on and Garnent |ndustry Task
For ce.

| have participated in
virtual neetings and a featured

speaker for sone of their live
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wor kshops. As an energi ng desi gner,
did not go alone rather and able to
share ny voice and ny needs. Their
website provides val uabl e informtion
and connections. Every Philly-based
T.V. network and magazi ne has featured
my wor k because of the Task Force's
comm tment to pronoting designers.
Most recently Fashion G oup
I nternational recognized nmy newest
venture when The Vault by Vol pe
Beringer received a 2022 FG Rising
Star New Retail Concept Award. | am
proud to know that through this
gr oundbr eaki ng pl atform Phil adel phi a
I's now honme to the world's first and
only accessible |uxury resale online
site that offers adaptive options to
the disabled. Wthout the support of
the Task Force and Philly Fashion
Week, the historic nonent for
Phi | adel phi a woul d not have been
possi ble. Thank you again for this
opportunity to share the Task Force

and Phi | adel phi a Fashi on Week not only
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made to survive, but thrive as an
enmergi ng designer. As | started out
nmy remarks, | am beyond proud and
honored to be known as a Phil adel phi a
fashi on desi gner.

M5. HILL: Good afternoon.

COUNCI LWOVAN  QUI NONES-
SANCHEZ: Good afternoon.

M5. HLL: | want to say good
evening to everyone and | want to
t hank Kevin and Kerry for their
commtnent. | want to also give a
shout-out to the four Project Runway
designers fromPhilly. That is
sonething that is probably a
hi story-nmaker. But my name is Renee
HIll, a fashion designer. |'mthe
owner at Harx4, which is a wonen's
| uxury brand.

' ve been in the business
since 2018, but | started ny journey
in 2012. And | just wanted to touch
on a few points. | lived in South
Philly for over 30 years. | started a

nontraditional route in ny 40s, and
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t hese peopl e you see behind ne have
really nolded ne into who | am today
and actually notivated and inspired ne
to want to apply to be on Project
Runway when | was 51 years ol d.

It started out with More
Col l ege of Art Design. Then it went
onto Made Institute. Philly Fashion
Week was just -- Kevin and Kerry were
just amazing. One of ny first shows |
featured was in Philly Fashion Wek.
The Phi | adel phi a Fashi on | ncubat or,
t he CFDA wor kshops just are
incredible. | attend those.

Rel ati onshi ps are so
i nportant and al so branchi ng out and
seeing things. I'mvery visual. |I'm
a visual designer, so | always keep ny
eyes open. And being able to neet
peopl e that participate in the CFDA
wor kshops fromall over the country
was instrunmental for ne because like |
said, it's very inspiring to be in
t hose spaces. It notivates you just

to do nore.
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| ' ve appeared on Fox 29.

I've down Fashion Fridays. | worked
with Jefferson University. | spoke at
Tenpl e Tyl er, Harcum Coll ege. | spoke

with FIT in New York. And after
attending all of these prograns and
schools, like | said it really pushed
me because | didn't want to try out
for Project Runway, trust and believe
that, because it was entertainnment
too. But | thought it would be an
opportunity for ne to really create a
platformfor wonen |ike nyself. First
of all, I'ma triple threat. I'ma
wonman, |'m Bl ack and a Muslim

So | thought that this would
be an opportunity for ne to create a
space for people could feel confort --
wonen can feel confortable and know ng
that it's okay that you're in 40s or
50s or whatever and you want to
redi rect your career. You want to
start over again. So in doing that,
it was the best experience of ny life.

| was so proud of nyself. It was
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amazing. And like | said, these
peopl e behind ne, especially Rachel
Ford was a mentor for ne.

And trust ne, you know
Phi | adel phia, right. So there was no
playing with Rachel when it cane down
to business. So | ama very
strai ghtforward person and | |ike that
about her. | |ove Phil adel phia, but I
am one of the people who had to take
ny office to New York. | had to
utilize resources in New York. |
freel ance out of New York because we
have to allow the resources for these
young peopl e to conpete.

| say that all the tinme when
| speak to students. You have to be
able to conpete. So they're putting
in the work. You have sonme amazi ng
talent in Philadel phia, but people
have to want to cross the bridge.
They have to. They have to want to
cross the bridge to cone here and we
have to give themthat reason to cross

that bridge. And Kevin and Kerry have
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created this platformto cross the
bri dge.

We have to build these
rel ati onships. W have to have these
people on the front row W have to
see that people want to see us. They
want to be here. So with these funds
and these resources, we can do that.
You can build an infrastructure and an
ecosystem that woul d have Phil adel phi a
just on the map bl owi ng everybody out

the box, just totally, because that's

how nuch talent is here. | see it.
Like | said, |'ve spoken ad
|'ve seen all the design -- | just was

at Moore College of Art and Design
seni or fashion show. It was amazing.
| couldn't even believe the | evel of
talent. But what do they do after
that. Wat do they do, where do they
go, what are the resources? Like |
said, the prine real estate | can't
afford it. | can't afford to be on
Wal nut Street.

Al'l the boutiques, all the

Strehl ow and Associ at es/ LEXI TAS
215-504- 4622




GLOBAL OPPORTUNI TI ES/ | NOVATI VE ECON

6/ 16/ 2022

63

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

smal | busi nesses are gone. They had
to nove. You know, so -- |'msorry.
["mranbling. But, no, thank you so
much for this opportunity. But I
definitely would love to cone back to
Phi | adel phia. | Iove Phil adel phia. |
| ove visiting Philadelphia. | live in
South Jersey now. But | think with
t hese funds this would be off the
charts. Thank you.

COUNCI LMAN OH:  Thank you
very much.

| believe the Vice-Chair has
sonme questions and conments.

COUNCI LWOMAN QUI NONES-
SANCHEZ: Yeah. | just want to say
how i nspirational you are, and 50 is
the new 40 club and I'mpart of the
club. And you keep tal king about this
will, and again | want to thank the
Chair. The Council man has done an
incredible job in pronoting a rea
gl obal econony in sone of the work
that he's done around creating, and

this kind of report really docunents
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1 where we need to be. |'m Chair of
2 Appropriations, so |I'm al ways thinking
3 nmoney, right. So |I'm over here
4 already trying to figure out how |l can
5 inspire with nmy col |l eague and ny
6 friend to be hel pful.
7 | wanted to ask a little bit
8 around, clearly you' ve created a
9 network. Kudos to all of you. That's
10 the first step, right, creating this
11 network of folks. | read in the
12 report so | want to ask you as
13 desi gners, because you have to nake
14 choi ces around noney, right. And so,
15 there's a | ot of reconmendations, a
16 | ot of great recommendati ons here and
17 | think we can get through all of them
18 over a series of tine.
19 But if we were going to
20 chal l enge the private sector to
21 support this industry and we had to
22 choose sone of these recomendati ons,
23 |'ve heard around space support,
24 right, giving people space. 1've
25 heard a little bit about subsidy and
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salaries, right, because we're in a
gl obal market so fol ks are conpeting
with the fabrics that are probably
bei ng made unfortunately by children
i n sone places, right.

O all of the things, one,
two, three, we should do right away,
this is where we are now? You guys
are the folks we need to build up,
right. They've created a structure.
They' ve created sone ot her stuff.
VWhat would it take, one, two, three?

M5. VOLPE BERI NGER: \Wel |,
one thing that's not nentioned that |
think is key in building this
reputation potentially is the nedia.

COUNCI LWOVAN QUI NONES-
SANCHEZ: Ckay.

M5. VOLPE BERI NGER: Beyond
Phi | adel phia. As | nentioned, | have
the world's only accessi ble resale
platformfor disabled in the world,
and it was started because of the
pandem c and the fire and all that,

but I didn't get it beyond
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Phi | adel phia to then bring the
recognition back to Phil adel phi a.

So for ne it's | can't afford
the space because |"mbuilding it.
I'"'mall online, and | can't afford a
| ot of staff because until | have the
awar eness and the revenue can | nove
onto the next step. So for ne is to
be able to get our brand and what we
do beyond Phil adel phi a nmedi a who has
been wonderful, but to get it to a
nore national and international |evel,
whi ch Kevin and Kerry are great in
getting the nmagazi nes.

COUNCI LWOVAN QUI NONES-
SANCHEZ: So | just want folks to know
that we are the suburb of New York,
right. The pandem c¢ showed us that.
But we're also a day's drive from
al nost 75 percent of the country and
we forget that. Qur airport rai
access and our port access, sonetines
we forget all that.

So what you're saying to us

i's Phil adel phia has to do a better
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job, and I know you guys are al so
included in here around Visit Philly
and using all -- we really need to
el evate when we pronote Phil adel phia
this industry. You don't feel |ike we
do enough of that because | al so saw
that in the report, because you are in
a gl obal econony, right?

M5. VOLPE BERI NGER: Ri ght.

M5. HILL: | think for ne |
t hi nk having a central |ocation where
it's alnost like it's a hub, there's a
space where people can go to. There's
a space where people can get these
resources. There's a space where
peopl e can do photography. It's
al nost |ike they're having New York
and so many nanufacturers, do a
one-stop shop. You get everything
there. Once you go in the door, it's
fromconcept to production. You get
it all.

So | think for a small brand,
that is inportant. | think that

education is also so inportant. And
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then the third thing | think too is
rel ati onships. W have to have

rel ationshi ps with peopl e outside of
Philly so now they know to cone to
Philly. And just |like Nancy said also
with the nedia, we have so many
resources and we have so many who's
who in Phil adel phia who can support

t hese things, but they don't.

So why is it they don't
support the arts. They don't support
these creative spaces. So | think if
you have that hub where it's al nost
| i ke a one-stop shop or a space, a
central | ocation where people can go
and get all of these things because
now the rates are reasonable. Now, |
don't have to go over here and carry
nmy fabric fromhere to here or have to
ship to there. It's collectively
her e.

There coul d even be a
col l ective fabric sourcing where,
okay, if we have 10 desi gners who need

100 yards or 20 yards, but now that I
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1 can buy 200, | still can get that
2 rate. So that hub will create that
3 space. So | think for ne it would be
4 a location, |like a space.
5 MR. JEAN BAPTI STE: For ne
6 like | said, | hired nmy first junior
7 designer this year. Honestly, she's
8 on a part-time hourly thing even
9 t hough I need her for extra full-tine,
10 but I can't afford having her there
11 for nore than 20 hours. | can't
12 afford it, which also slows down the
13 busi ness because | can't take on two
14 orders at a time. | have to take one
15 at a tinme because | can only afford to
16 pay just her, but even the rent, the
17 mar keti ng, the PR
18 And, yes, | agree | don't
19 think the nedia is doing nuch with
20 really pushing -- | noved here because
21 of the arts and | don't see that on
22 T.V. every day. And all four of us
23 were on Project Runway and you don't
24 hear about us anywhere. Philly
25 Fashi on Wek is where you m ght hear
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of us. But we don't get as much press
for this amazing production that we
put together.

| can feel ny brothers
pulling their hair to get press here.
And the magazi nes, they shoot, they do
the Dior, Valentino, but | do couture.
And you have Nancy here and we have
talent. It's just a matter of really
the funding can -- in this case it
does, it's a yes, that we can resol ve
sone of these problens through
funding. But at the sane tine, we
need to get help fromthe City putting
us on the map and it will be greatly
appreci at ed, because there's everyone
for scul ptures, painters, designers.
|"ve col |l aborated with many of them
and they're all here. And they want
to |l eave, but | don't want themto.

COUNCI LWOMAN QUI NONES-
SANCHEZ: Thank you all so very nuch.
You're very, very inspiring.

M5. VOLPE BERI NGER:  You need

to check the news.
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COUNCI LWOVAN  QUI NONES-
SANCHEZ:  Huh?

M5. VOLPE BERI NGER: | j ust
got a text. Phil adel phia just got
some great news.

COUNCI LWOVAN QUI NONES-
SANCHEZ: Oh, we are getting -- so
they're picking 10 cities. So |
wonder what part of the event we're
getting. So 2026 will also be our
250t h birthday, so that's going to be
a big year for us.

MR. JEAN BAPTI STE: In the
case like this, the designers can
desi gn the uniforns.

COUNCI LWOVAN  QUI NONES-
SANCHEZ: Thank you.

MR, PARKER: And | just want
to junp in briefly. Just to kind of
go back to the question about the nain
things that we believe we need. W
woul d I'i ke to open a pernmanent office
for the Fashion and Garnent |ndustry
Task Force. | believe creating a hub

where there's tons of resources,
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opportunities. There's a strategic
way we can operate and really support
our conmunity will be amazing.

The second thing is to really
I nvest in Philadel phia Fashion Wek to
becone an econom ¢ engi ne that New
Yor k Fashi on Week is to New York,
bringing in billions of dollars of
revenue. And not only that, but also
we cane up with a plan prior to the
shutdown in 2020 to open the Maison
Proj ect.

The Mai son Project is
conpri sed of four houses,
manuf act uri ng, events --
manuf act uri ng, events, retail and
connections. So we basically would
like to open a manufacturing facility
in the Cty of Philadel phia and we
have the opportunities to do so.
We' ve been working with the Task Force
to establish different sewers and
makers and pull themtogether to
create these facilities. And not only

that, but also create an event space
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much |i ke what Bryant Park was to New
York for that buzz to be here for
designers to showcase on a platformto
buyers, to private clients or to
different events and desi gners can
take over the space and utilize it to
hel p grow t heir business.

And not only that, but we
also would like to have a film and
phot ogr aphy departnent because we need
all of these things. So if we have
one space wth all of these things
that can help be the building block of
busi ness and growt h entrepreneurship,
| believe it wll really nake true
inmpact. And | haven't heard of a
space that's quite built |ike the way
we cane up with, and |I believe this
wll be like a unicorn in the fashion
i ndustry, and we can be the | eaders of
t he new wave of how business is
operated in the fashion industry
overal |l .

COUNCI LWOVAN  QUI NONES-
SANCHEZ: Again, thank you. This is
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1 very inspirational. And as | said, |
2 wi Il conspire over here with ny

3 Counci | colleague and we'll figure out
4 how we can becone part of the plan to
5 help with this. This report is

6 amazing and really a good frameworKk.

7 If we can't follow this, nobody can.

8 So | appreciate you. | appreciate all
9 of you. Thank you.

10 MR, PARKER: Thank you.

11 COUNCI LMAN OH  Thank you

12 very much. |'mjust going to

13 enphasi ze that you're talking to

14 gover nnent and gover nnent doesn't

15 quite get it until you put it in front
16 of our face. This is sonething we can
17 actually snail mail out to every

18 | egislator in Harrisburg, to our

19 Congressional folks or our Gty folks.
20 We can put themon digital, we can
21 email it. W can kind of push this
22 conversation because that's what we
23 need to do to bring peopl e together
24 around the resources that will very
25 wel | explain step-by-step what we need
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to do.

So, Cerk, wuld you call the
next panel .

THE CLERK: Dawn W/ son,
Wnner Circul ar Design Conpetition;
Li ndsey Troop, FabScrap; Leslie
Davi dson, All Toget her Now PA; Hei di
Barr, PA Flax Project. Rachel Hi ggins
Is testifying via video. She is a
menber of the Task Force.

(Video is playing.)

COUNCI LMAN OH: All right.
Thank you very nmuch. The conversation
I'"'mhaving is we're being pushed to
nmove on because the building needs to
close and all that. So we don't want
tolimt your testinony. W're going
to stop asking questions and nmaki ng
comments. You are being recorded.
You are being videotaped. W do need
that, so that's really what it is.

So we're going to try to stop
aski ng questions because we don't have
a ton of questions. |It's just that we

need to get your testinony and get
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through all of these panels. Thank
you.

M5. TROOP. H . M nane is
Li ndsey Troop. |'mthe Regiona
Manager at FabScrap. FabScrap is a
textile recycling nonprofit that was
founded and operate in New York City,
and that opened an operation in
Phi | adel phia in Cctober of 2021. W
opened our |ocation in Philadel phia
because of the direct need from
busi nesses operating in the area for
textile recycling resources and
sol uti ons.

URBN headquartered in the
Phi | adel phi a Navy Yard provided our
fundi ng and nade the original request
for our business to expand to this
area. After looking into the needs of
busi nesses here and refl ecting on
connections, we already had two ot her
conpani es, small designers and fashion
desi gn prograns at schools |ike
Drexel, it felt |like a natura

expansi on for our operations.
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W are a recycling resource
for conpanies to get rid of their
textiles responsibly and we al so
operate in thrift stores and are a
material resource for students,
desi gners and small busi nesses in the
area and we operate out of the Bok
Bui I ding in South Phil adel phia. The
Phi | adel phi a Fashi on and Gar nent
I ndustry Task Force has really been
the center of all our Phil adel phia
I ndustry connections since we noved
here in Cctober.

| am not a Phil adel phian. |
noved here in August and our whol e
team we have three people operating
out of the Phil adel phi a war ehouse, al
brand new to the Gty. So these
connections that we've made have been
instrunental in getting up and
operating and having a successful
first few nonths. Al nost every
fashion-rel ated or industry event |
have attended had sone tie to the Task

Force and it has been amazing to see
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the coomunity they have fostered and
how active and participatory they are,
fromthe school prograns and education
to production and end-life solutions.

Coming froma city like
New Yor k where conpani es and
organi zati ons seemto operate pretty
I ndependently and as nentioned pretty
gat e- keeped and hard to get
information from the Task Force has
been really inspiring. The projects
and sol utions needed to make an
equi t abl e, sustai nabl e and
econom cal |y beneficial fashion
I ndustry requires invol venent and
expertise fromso many different
I ndi vi dual s and busi nesses across the
board and having a Task Force |ike the
one that's been created here in
Phi | adel phia is instrunental into
maki ng those goal s actually
acconpl i shabl e.

Never before have I -- we
work with wool often. Never before

have | been in a conversation with a
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1 sheep farner. | work with natura
2 materials all the tinme, like |linen and
3 henp and cotton. Never before |'ve
4 been in Phil adel phia have | actually
5 nmet people farm ng henp and flax and
6 doi ng that work, so to see everything
7 real ly being considered from
8 production and fashion to end-life
9 solutions like recycling is just so
10 i nspiring.
11 They personal |y (inaudi bl e)
12 the school program to designers in
13 the area and to comrunity nenbers that
14 have shopped to volunteer their tine
15 to operations. W' ve been featured in
16 press pieces because of the direct
17 connection that have cone fromthe
18 Task Force, and these opportunities
19 had direct inpact on our revenue and
20 our reach in such a short period of
21 tinme.
22 W're really | ooking forward
23 to our work being a local resource for
24 all of the designers and students in
25 the area both as a material resource
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and hopefully an enpl oynent
opportunity and internship program
and that's all.

M5. WLSON:. Thank you. 1'd
like to thank Gty Council, the
Phi | adel phi a Fashi on and Gar nent
I ndustry Task Force for this
opportunity to give testinmony. M
nanme is Dawn Wlson. | ama fashion
and accessory designer that operates
under the brand new Dusk to Dawn
Fashion, Inc. W're |ocated at 1505
Reed Street near the Avenue of the
Arts in South Phil adel phi a.

| started ny business in
Phi | adel phi a because it's ny honet own.
| grew up here in Philly. | was
rai sed and educated here. Over the
years, | have lived in different
sections of town. M/ experience with
sustainability happened as a
participant in the conpetition
sponsored by the Phil adel phia Fashi on
and Garnent | ndustry Task Force. |

was one of the winners of the Crcul ar
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Desi gn Conpetition. |t was then when
| realized how the industry is an
essential part of the Philadel phia
comuni ty.

It provided services that can
hel p reduce their accunul ati on of
wasted materials and provi de ot her
alternatives for their usage. The
organi zation has benefited ne as a
fashi on and accessory designer, for it
provi ded a venue to showcase ny
creative abilities. The grant funding
hel ped wi th educati onal resources and
busi ness expansi on of nore sustainabl e
products and servi ces.

A better understanding of the
need to repurpose our wasted materials
and di scover new entrepreneur
experience as a fiber artist, textile
and fashion accessory designer. |'m
wor ki ng on doing a whole |ine of
accessories, I'ma mlliner and to
address the need of our world just to
deal with accunul ation of fiber

materials |ike paper goods and
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cardboard. And |I'm wearing a hat
that's been desi gned fromthat
subst ance today.
| greatly appreciate the
opportunity of the Phil adel phi a
Fashi on and Garnent |ndustry Task
Force gave nme as a fashi on designer.
Thank you so mnuch.
COUNCI LMAN OH:  Thank you.
M5. BARR  Hell o,
Counci | nrenbers and thank you for
taking the tine to hear ny testinony
today. | amHeidi Barr. | am
cof ounder with Enma de Long at the
Pennsyl vania Fl ax Project. Qur
mssion is bringing flax back to
Phi | adel phia for Iinen, production,
education, comunity engagenent,
phyt or emedi ati on and job creation.
Production of flax into |inen
was a historically significant
enterprise in Philadel phia. Flax was
brought to Germantown by settlers in
the 17th century. In fact, flax was

one of the three itens showcased i n
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1 the Germantown seal. Wth early
2 i nvol venment with the cotton gin, flax
3 |l ost the race to industrialized
4 production. The Anerican flax trade
5 was further hanpered by European | aws
6 preventing the sharing of know edge
7 and the sale of flax processing
8 equi pnment to the col oni es.
9 Today, with O to farmto yard
10 | i nen production remaining in the
11 United States and only a few renai ni ng
12 i nen weavers here, 95 percent of
13 linen cloth avail able is produced
14 overseas fromseed to finished cloth.
15 This represents a huge | oss of jobs,
16 | ocal self reliance, ethical and
17 envi ronnent al standards of producti on.
18 PA flax project ains to change this.
19 Flax is an incredible plant.
20 Asi de from produci ng high quality and
21 durabl e fabric and comercially
22 val uabl e by-products, flax is easy to
23 grow. It requires very few inputs.
24 It's planted densely to outconpete
25 nost weeds and produces beauti f ul
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abundant blue flowers to benefit
pollinators. Flax tolerates
petrochem cal pollution and it renoves
heavy netals fromthe soil such as
| ead, making it both well-suited and
beneficial to our City.

VW' re working on to have an
operational sketch mll in
Phi |l adel phia in five years' tinme. The
mll would be fed by growers both
urban and rural and produce raw fi ber
ready to be spun into |inen yarns.
The proposed m Il would revitalize
approxi mately 20,000 square feet of
abandoned warehouse space, provide a
m ni nrum of 16 wel | -paid jobs, pave the
way for the wet spinning industry to
cone to our region and put the
Phi | adel phia fashion industry on the
map as the leader in climte
beneficial textiles.

PA Fl ax Project ains to grow
much nore than flax. Qur project is a
(i naudi bl €) inclusion social benefit

and environnental stewardship to be a
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mul ti-year collaboration with the City
of Phil adel phia, including conmunity
engagenent, education and workforce
devel oprment. And Phi | adel phia we know
coul d becone a pilot and training
center for the rest of our state and
beyond. W can achieve this goal with
the support and advocacy of this Task
Force and Counci |l menbers 1i ke
your sel ves.

To begin, we will inport
equi pnent from Europe and train
Phi | adel phi ans to operate, service and
ultimately build it. Steps to a
successful scutch mll includes
regionalizing a seed variety, grow ng
out for seed to plant for subsequent
crops, securing specialized harvesting
equi pnent, grow ng, harvesting and
preparing flax for the mll, scutching
at the mll, comunity education and
engagenent around the industry.

Capital investnents are
needed in scaling seed trials and

pl anni ng seed storage, identifying and
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1 renovating an existing mll |ocation,

2 pur chasi ng and i nporting equi pnent and

3 training mll|l operators. The PA Fl ax

4 Proj ect has acconplished three years

5 of growi ng and identifying seed stock

6 to use for formal seed trials.

7 Thi s year we organi zed our

8 first Square Yard Project,

9 br oad-rangi ng i nclusive seed trial,
10 community art and educati on project
11 and a celebration of flax for linen in
12 Pennsyl vania, wth over 60
13 participants, 15 percent of whomlive
14 in Philadel phia. W've built an
15 I nternational network of interested
16 parties. W've identified buyers for
17 scutched fiber when it becones
18 avai |l abl e and we' ve becone a
19 cooperative cooperation just a couple
20 of weeks ago.

21 We continue to offer

22 educati onal events and outreach. In
23 fact, |ast weekend | conducted a

24 wor kshop at the Historic Wck house

25 and Garden, where linen trade first
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came to these stores in Gernmant own.
So in closing, | say re-establishing
this climate beneficial textile
i ndustry could be a vital link in
creating a nore sustainable
Phi | adel phia. And all these great
desi gners could use local |inen, so
t hank you very nuch.

MS. MEDI NA- MCURDY: Hi .
Good afternoon. Thanks so nuch for
havi ng the Task Force to present
testinony. M nane is Mnica Mdina-
McCurdy and I'mthe first Executive
Director of Al Toget her Now
Pennsyl vani a, which was founded by
Judy Wcks in 2019. 1'mgoing to read
the testinony on behal f of our
Cl othing and Textile Coalition, Rachel
Hi ggi ns, you saw the video who is al so
our Coalition |eader.

So we're a nonprofit
organi zation that we're working to
buil d regi onal and self-reliant and
basi ¢ needs by devel oping | ocal supply

chai ns between rural and urban
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comruni ti es surroundi ng Phil adel phi a.
And we think in building these |ocal
supply chains, we can increase
community wealth, mnimze dependence
on vul nerabl e | ocal supply chain, as
we have experienced in these |ast
coupl e of years and continue to
experience, and reduce the carbon
em ssi on of |ong-distance shi pping.
Qur dothing and Textile
Coalition is dedicated to increasing
the dirt to shirt supply chain
| ocally. That nmeans |ocal textile
production using natural fibers
grow ng i n Washi ngton, wool, al paca,
flax and reduci ng waste. So we work
with local fiber farners, fiber and
textile mlls, cut and seal
facilities, manufacturers and
desi gners. W have created a nap
accessible to the public on our
website that |lists three sources al ong
the supply chain providing those in
the fashion and textile industry as a

toll that they can easily access
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suppliers within our state. This is a
first resource of its kind in
Pennsyl vani a.

In addi ti on, under the
| eadershi p, we have forned a textile
recycling task force to address the
enornmous textile waste issue that's
created by consuners and businesses in
our issue. So the m ssion of the task
force for textile recycling is to
identify the main contributor to Gty
textile waste, find ways to rehone
useable material and create a
responsi bl e, sustainable and equitable
system where usabl e scraps can be
sorted and recycl ed which create jobs
i n our comrunity.

Menbers of the task force, we
have many partners in the Resource
Exchange, Circul ar Phil adel phia, the
Big Favorite, Retriever, FabScrap and
the Ofice of Sustainability. In
Novenber of this last year, our task
force did a survey to al

Phi | adel phi an residents to better
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under st and approxi mately how nuch
textile waste is created by househol ds
inour Cty.

According to the data,
Phi | adel phi ans produce an average of
over 9 mllion trash bags full of
clothing collectively per year, which
Is equivalent if you laid it out side-
by-si de would take us from
Phi | adel phia to Munbai, India. The
wor k of the Phil adel phia Fashi on and
Garment Task Force is critical to al
of this work that we're trying to do
in our working in the Cty. The Task
Force is an extensive network of urban
desi gners, sustainabl e fashion
advocat es have been inportant assets
i n devel opi ng our supply chain and
expandi ng our outreach. W're so
grateful for your support to our
m ssion, to the Task Force's support
to our mssion and to build a nore
sustai nabl e future for fashion, our
community, |ocal econony and the

natural environnent. Thanks so nuch
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for your presence today.

COUNCI LMAN OH:  Thank you so
much. | know | said no questions
SO --

COUNCI LVWOVAN QUI NONES-
SANCHEZ: Onh, no.

COUNCI LMAN OH:  Ckay. Al
right. dCerk, the panel.

THE CLERK: Joanne Litz,
menber of the Task Force; Nasheli
Otiz, nenber of the Task Force,
Rachel Ford.

M5. LITZz H . [It's good to
see you again.

COUNCI LMAN OH It's good to
see you. Just state your nane and
proceed with your testinony.

M5. LITZ: Yes. M nane is
Joanne Litz and |I'm the Manufacturing
Chair. And | think based on a few
peopl e you can see at this table, that
that highlights one of the biggest
chal |l enges that we have in this Cty.
| am co-owner of a sustainable

clothing brand called Steel Pony. W
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are |located on the historic Fabric Row
in the Queens Village of the City. W
are cel ebrating our 30th year this
year, which is exciting.

For years | wanted to see a
vi brant fashion conmunity and spoke
about it to anyone who would |isten.
What | |earned fromthat is you just
keep asking people and talking to
peopl e and you never give up. So when
| met Kevin Parker and Kerry Scott and
told them sone of the things | was
t hi nking and a couple of years after
that, they approached ne about the
Task Force. And | said, oh, yeah, I'm
In.

Qur busi ness has al ways been
| ocated in Philly, but | have never
been able to manufacture here. | had
tried. But as a slow fashion
desi gner, there has been no
opportunity. | went to Phil adel phia
Col I ege of Textiles and Sci ence which
is now Jefferson University and worked

in the industry as a design director
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prior to starting Steel Pony.

In the 1980s, Philly had
30, 000 garnent workers maki ng many
wages. Today that nunber is 1600,
which is appalling. It is inportant
for our Gty as well as the country
that we start making things in our own
country. You can just | ook at how the
pandem c highlighted that for us.

Former Mayor and Governor Ed
Rendel | had a vision for the Gty. He
wanted to see Philly thrive in the
performng arts. He worked to nake
t hat happen, and it has. You just
have to wal k down Broad Street, Avenue
of the Arts to see it. O course, he
did not do it alone. But there was a
vision. Even with the proximty to
New York City, our performng arts
comunity has survived and thrived
with the help of his vision and
determ nati on to make that happen.

| know for a fact that many
enpty nesters have noved back to the

City because of that. Qur Task Force
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has a vision. W want to see Philly
thrive -- survive and thrive as a
di verse fashi on and manufacturing
community. W envision a city of
ateliers with designers who wll be
t he next Chanel and Gaultier, a place
where people cone fromall over the
world to cone to our Fashion Wek and
shop.

O course, we have obstacl es,
many. But we need spaces where
desi gners can go get assistance with
t he technical business of fashion. W
need to train sewers and offer
l'iving-wage opportunities so our
desi gners can manufacture here and not
have to go el sewhere. W have to
focus on sustainability, which aligns
really well with the bike-friendly and
sustainability initiatives the City
has.

We al ready have school s that
teach the skills to design, but we
| ack the infrastructure to help

desi gners who want to stay here and be
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1 successful. W may have bi g drearns,
2 but we're a group that has passion and
3 we'll do what we have to, to make it
4 happen. Just | ook at what we
5 acconpl i shed when we were shut down
6 and masks were desperately needed.
7 Everyone cane together and produced.
8 Col l ectively, we have the
9 knowl edge and the experience. W wll
10 bring jobs and training to underserved
11 areas, offering living wages. It wll
12 hel p our struggling retail environnent
13 and we all know that when artists go
14 into a community, that they increase
15 the value of the area. Thank you for
16 your interest and hel ping us with this
17 initiative.
18 COUNCI LMAN OH: Thank you.
19 M5. ORTI Z GONZALEZ: Good
20 afternoon. | just want to thank you
21 for this space and (i naudi ble) who
22 paved the way for ne to present before
23 you today. M nane is Nasheli Juliana
24 Otiz Gonzalez and | currently serve
25 as the Executive Director of Taller
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1 Puertorriquefio in Fair HlIl. For the
2 past 22 years, | have worked wi thin
3 the great capitals of the fashion
4 i ndustry, New York, Paris, London and
5 presented ny coll ections under ny
6 (inaudible). But |I have al so had
7 experience of working in manufacturing
8 in Puerto Rico, New York, Dom nican
9 Republic, Mexico and Col unbi a.
10 During the | ast seven years,
11 | combined ny work with (inaudible)
12 where | used the construction design.
13 For the last four years, | served as
14 the Chair of the Fashion Design
15 Departnent of Moore College of Art &
16 Design. | have a technical
17 certificate froma technical school
18 and an Associate's, a Bachelor's and a
19 Master's degree all in fashion design.
20 | was on a Netflix show.
21 |'"ve worked as a seanstress in |aundry
22 doi ng seans and hens and | used to sew
23 mattresses for a living. But | also
24 wor ked as a draper for (inaudible)
25 have worked designs. And why is this

Strehl ow and Associ at es/ LEXI TAS
215-504- 4622




GLOBAL OPPORTUNI TI ES/ | NOVATI VE ECON

6/ 16/ 2022

97

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

important in this conversation?
Because success in poor communities
and conmunities of color is very
different. W nust cut the road into
little pieces to get there, to get to
that road. Qur path is not straight
and the community has to support us to
be able to (inaudible).

This interesting-Iike
processes and ny working as a designer
has al ways been intertwined with ny
I ncentive as a Puerto R can woman and
how human rights are always a topic of
conversation in the ol dest col ony of
the world, Puerto Rico. This
experience has led ne to achi eve what
| consider ny dreamjob at Taller
Puertorri quefio.

Tal l er Peurtorriqueio is the
cultural center of del Barrio on 5th
and Huntingdon. Since 1974, Taller
has been the | eader of serving our
cultural heritage, helping to heal and
support a conmunity of young Puerto

Ri cans and Latinx. At Taller, we know
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t hat knowi ng where you cone fromis
essential to understandi ng where we
are going as a society.

And fashion has al so been
I mportant for the Latinx comunity.
It has provided us with a (inaudible)
of woman by havi ng econoni c power.
But above all, it has created an
I nterweavi ng of stories that we can
tell all our children of immgrants.
At Taller, we started our sew ng
training programthis March. Seniors
in our community | earned how to
pattern, sew and finish a piece of
clothing fromstart to finish

They then work with the
community youth to use the
I ntervention techniques in the clothes
they |l ater nodel on the runway and
wat ch them (inaudible). In a nonth,
we prepare the clothes, the production
whi ch were presented the | ast May 21st
t hanks to our amazing team and support
for Philly Fashion Wek. |n one night

we rai sed nore than $20, 000 for our
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education programwhich is entirely
free. And while in ny budget, this
only covers a very tiny fraction of ny
expenses. It denonstrated econom c
power of fashion.

Phi | adel phi a was one or the
| argest textile producers in the
world, nostly run by inmmgrants. W
grew to have 30, 000 enpl oyees in our
community. But the sanme questions we
have now are those that we have in
t hose early days, how we can conpete
with the foreign abor. And that is
why we are here to give you sone
answers.

W need incentives. W need
spaces |i ke to have the econom c and
corporational capacity to train
quality seanstresses. W need tax
incentive that we will remain
sustai nable and that allow us to stay
In our communities. W nust receive
manuf act uri ng (inaudible), enploynent
and det erm nati on.

Del Barrio is the Latin
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Anmerican cultural center and has the
opportunity of becom ng the

(i naudi bl e) center in the United
States again. W have the buil dings.
We have the hens, the know edge and we
need the econom ¢ support so that our
i ndustry whi ch has generated a

t remendous econom ¢ contribution that
generate essential benefits of
creating exponential infrastructure
for fromand with the Latinx
communi ty. Thank you.

MS. LITZ: And | just want to
say one nore thing. |It's prograns
that Nasheli is doing that are really
inmportant to this City, that really
need to be supported and she's doing
it all on her omn. She's not -- the
Task Force is hel ping her as nuch as
they can, she really needs the help
and we need to expand it. So that's
our story.

COUNCI LMAN OH: All right.
Thank you very nuch

Next panel please.
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THE CLERK: Kevin Parker;
Jordan Haddad, Lobo Mau; Sara Frank,
Fashion Di strict Phil adel phi a;
Muhammad Abdul -Basit, Jeantri X.

MR, PARKER: |'m back.

COUNCI LMAN OH: All right.
Once again, state your nanme and
provi de us your testinony.

MR. PARKER: My nane is Kevin
Par ker, Co-chair of the Fashion and
Garnment I ndustry Task Force. The
Fashi on and Garnment Task Force, we
have an initiative called Saving
Retail. The Task Force will host
trunk shows and extended pop-up shops
in vacant retail spaces. Qur goal is
to partner wwth Gty governnent and to
work with |andlords to keep our retail
sector vibrant.

Wth a nass mgration of
New Yor kers noving to Phil adel phia, we
cannot afford to | eave our many vacant
storefronts enpty. Qur prograns would
hel p energi ng desi gners that are ready

to scal e and occupy space by
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redefining high fashion and el evati ng
our | ocal designers, while protecting
property val ue and creating jobs.

The objective is to help
designers gain capital and to then
take over a permanent |ease or nove to
their own brick-and-nortar and they
have a stand-alone thriving retail
community. So wth that, I'mgoing to
al | ow Jor dan.

MR, HADDAD: Thank you,

Kevin. | would like to have a program
like that. W did kickstart a
canpai gn to fund the buil d-out of our
retail space two years ago. | also
want to say as a Brazilian Anmerican, |
woul d be thrilled to see the Wrld Cup
here in Philadel phia. | grew up with
soccer so that woul d be amazi ng.

COUNCI LWOVAN QUI NONES-
SANCHEZ: W're finally starting to
catch up.

MR. HADDAD: Awe, man. SO
wi t hout further ado, ny nane is Jordan

Haddad and | am the co-owner and CEO
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of a local slow fashion sustainable
brand call ed Lobo Mau, which | run
with ny sister and founder of the
brand, N cole Haddad. | also
volunteered for a coalition that
you' ve heard fromtonight, A
Toget her Now Pennsyl vani a and the
Phi | adel phi a Fashi on and Gar nent
I ndustry Task Force, | teach at Drexe
and we've shown in Philly Fashion
Week, which hel ped us trenendously.
So we have a design studio in
Sout h Phi | adel phia's Bok Buil ding and
the flagship brick-and-nortar in Queen
Village called Lobo Mau and we carry
our clothing, accessories and decor
but we al so host other
sust ai nabl e- m nded desi gners giving
thema platformfor nerging sl ow
fashion brands that they're building.
Si nce our founding in '08,
we' ve been awarded Best of Philly for
best, sustainable |ocal brand and have
becone a Zero Waste Silver Partner

with the Ofice of Sustainability in
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Phi | adel phia, now diverting up to 70
percent of our waste fromlandfills
and producing all of our clothing with
| ocal factories, all of which now are
women- owned.

Qur involvenent with the
Phi | adel phi a Fashi on and Gar nent
I ndustry Task Force has been so
i nstrunental in making progress
towards reigniting | ocal supply chain,
| ocal | abor and these conpanies’
success, the mlls, the factories,
their success really hinges on the
support the designers get fromtheir
comuni ties and | ocal governnent.

So one exanple of the work we
do on comunity |level is we host
sustainability panels and di scussi ons
to educate the conmunity. Education
iIs a big part of what we do. W host
shoppi ng events where we teamup wth
| ocals like Philly Bail Fund, the ACLU
of Pennsyl vani a, Fleisher Art
Menorial, Wnen's Way and we donate 20

percent of those sales to those
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organi zati ons, which brings these
comuni ti es fundi ng and hel ps our
custoners to appreciate on a |l oca

| evel what people are doing, all the
wor k that goes into nmaking the

cl ot hi ng that happened in the

i mredi at e Phil adel phia area, but it
al so brings vibrance and culture to
our community, which we all know is
extremely inportant.

So we feel the industry on
whi ch Phi | adel phia's fashi on brands
are built on right nowis kind of a
ti pping point, which we've already
tal ked about. So |I'mgoing to

truncate this alittle bit. But

desi gners and manufacturers are alike.

They want to stay in the business but
factories, the mlls, a lot of these
resources are not really where they
need to be in order for us to really
source locally or produce |ocally,
which we're commtted to doing. But
like | said, we're at a tipping point

in making this cost-effective. The
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economics of it are a little to say
the | east hard for a brand |ike us
who's trying to stay here and nmake it
up.

The mai n obstacl es ny conpany
faces in Phil adel phia are not only
limted to accessing |ocal supply
chain |ike fabric, yarn and
sustai nable materials, but also access
to manufacturing, cutting, sew ng and
| abor, but also at an affordable
price. Don't let ne get started on
the inflation right now. Qur m ssion
Is to educate the community about the
I nportance about buying | ocal
supporting busi nesses and socially and
envi ronnment al responsi bl e practi ces.

| should say we've had in
relative terns built a successful
brand on these pillars. It is an
uphill battle. There's no doubt about
it. M contenporaneous coll eagues,
conpetitors would all say the sane
thing. Bringing talent and workforce

back to Phil adel phia, which we talked
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about, bringing mlls and supply chain
back to Phil adel phia and connecti ng
Phi | adel phia to our rural conmunities
and producers, it is possible and it
I's happening. That's how we've been
able to stay afloat all of these
years, but we need tinme to really
build this infrastructure and we need
fundi ng and organi zations |ike PFQ TF.
| nmean, they've been around |ike us, a
platform to showcase Philly Fashion
Week, for exanple.

In the neantinme, conpanies
i ke m ne need funding to suppl enent
the work and the bottomline. Gants
to both aid us to suppl enent
production and research and
devel opnent, sustainability, these
ki nds of things and funding to go to
Task Forces |i ke PFA TF who enpower
and unite and support this vibrant
Phi | adel phia fashion scene are totally
and conpletely inperative to all of
our collective success. So thank you

so much.
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MR. ABDUL-BASIT: Hell o.
Thank you all for being here tonight.
This is really a great deal for
designers |like us. Because one of our
bi ggest struggles in the past year or
two has been finding funding for our
brand actually. So we want to thank
you again for being here. M nane is
Muhanmmad.

MR. CRAWLEY: And ny nane is
Deric. W are both business owners.
So we are business owners of the brand
Jeantrix. Jeantrix is Bl ack-owned
wear abl e art clothing brand based out
of Phil adel phia and its surroundi ng
areas. During our 15 years of being
I n business, we have created pieces of
t housands of fashion enthusiasts of
al | ages, denographics and everything
all around the world.

We nostly have been
recogni zed by our avant-garde appar el
and our collaboration with different
celebrities such as Janet Jackson,

Mssy Elliott, Alicia Keys, Megan thee
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Stallion, Lil Nas X, so on and so
forth. 1In 2020, two of our pieces
have al so been featured in Beyonce's
Black is King video. W've also had
the honor to work with different

not abl e fashi on brands such as Nei man
Mar cus, Saks Fifth Avenue, Doc
Martens, MCM just to nane a few.

Qur team has al so been
featured on publications, news
outlets. Thanks to these guys they
got us on Fox News. W have been
featured on MIv, BET, Apple Music. In
t he past few nonths, we also
acconplished a huge lifetine dream of
ours, which we've opened our first
bri ck-and-nortar store in King of
Prussia, one of the |argest retai
malls in Arerica. Needless to say,
our team has been very busy and we are
honored and grateful for the
opportunity.

MR, ABDUL-BASIT: And all of
t hese goal s and acconplishnments woul d

have not been attainable if it weren't
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for the guidance and mentorship of
Kevin Parker and Kerry Scott. Back in
2006 we created our brand and put
toget her our first collection, which
we placed in a fashion show in the
basenment of a rec center.

It was at this first show
that they discovered us and al nost
I mredi at el y becane our nentors,
showi ng us the ins-and-outs of the
fashion industry at the tine. Every
fashi on show that they attended, we
were there al so just watching and
| earni ng everything that we could
about this industry. And it was
during the sumer of 2006 that they
funded and hel ped produce our very
first Jeantrix fashion show. And
since then, they've always been there
to support us in any way that we
needed even w thout us asking for it.

So the Phil adel phia Fashi on
and Garnent | ndustry Task Force under
the | eadership of Kevin and Kerry have

of fered financial support, industry
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knowl edge, advice, reconmendati ons,
got us prono like | said on nmajor news
channel s, Fox 29, NBC, Phil adel phia
I nquirer, yeah, and even witten us a
referral for a small business |oan,
whi ch we just got, thank you.

( Appl ause.)

MR. ABDUL-BASI T: Yeah,
that's the first I'"'mhearing that. So
t hey have al ways been there literally
since our inception. There is nothing
that we can really do to repay what
t hey' ve done for us, and for many
others in the fashion conmunity as you
can see. At one point, the fashion
scene in this area used to be dead,
and their team actually played a huge
part in the revival of the fashion
scene in this area.

So | can't stress this
enough. There woul d no Phil adel phi a
fashion scene if it weren't for the
hard work and dedi cation of this Task
Force and it is for these reasons that

we highly recommend them for any and
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all positions of inportance within the
fashi on industry.

M5. RODOWCZ: Hi, everyone.
|'"'mgoing to be reading testinmony from
t he Fashion District of Philadel phia.
But before | do that, | want to thank
you for your tine today. And | truly
want to congratul ate Kevin, Kerry and
the entire Task Force for their
efforts. Just sitting here, |I'm bl own
away by the talent and just the energy
and the direction that this is headed.
So congratul ations to everyone. It's
a honor to be here truly.

So quickly to introduce
nmyself, ny nane is Sara Rodowicz. |'m
a fornmer Bl oom ngdal e's PR marketi ng
executive fromKing of Prussia Mll
and West Phil adel phia stores as well.
["'mcurrently a District Director for
an organi zation called Fashi on G oup
International, which | won't spend
enough tinme tal ki ng about because
you're going to hear from M ndy Sol kin

in just a bit.
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But just quickly to
highlight, it's a global nenbership
organi zation for the fashion, beauty
and interior design, the rel ated
busi nesses, so quite a broad
nmenbership. It's global. W create
programm ng, nentorship, education and
fostering connections for a gl obal
fashi on community.

And just quickly to point
out, | noticed there were two FG
award wi nners in the roomtoday. Dom
Streater when she was at Mdore Col |l ege
of Art and Design she won a
schol arship award. And | think if ny
math is correct, it was 2010. And
then just recently Nancy Vol pe
Beri nger, she nentioned in the spring
of 2022 she won the R sing Star Award
fromthe New York City office for the
I nnovative retail concept that she
spoke about earlier. So that was a
little bit about Fashion G oup, and
you will hear nore from M ndy Sol ki n

injust a bit. So nowl'mgoing to
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read the testinony from Sara Frank and
she's with the Fashion District
Phi | adel phi a.

Philly Fashi on Week has been
an inval uabl e and key partner in the
success of the Fashion D strict of
Phi | adel phia. Since opening in
Sept enber 2019, we have worked with
PFWto highlight and showcase | ocal
desi gners through fashi on shows,
wi ndow di spl ays and fashi on student
conpetitions.

Kevin, Kerry and their team
have brought Fashion District to the
next level by making it a trusted and
go-to destination for fashion.
Through their events and efforts, we
have been able to highlight and shine
light on many local retailers by
provi di ng needed coverage and the
opportunity to participate in Philly
Fashi on Week.

After hosting the first
Philly Fashion Week in the fall of

2019, our shoppers and comrunity
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wanted to be part of it. Wile there
was sone private ticket events, the
community al so got an opportunity to
get a piece of the action and
experience the free shows throughout
the center. This brought additiona
traffic and positive energy to the
center. And noving forward, we wanted
to continue to work with Kevin and
Kerry in a |large capacity.

Addi tional ly, Fashion
Di strict Philadel phia has requested
that PFW create one-of-a-kind NYC
| evel wi ndow di spl ays highlighted in
our retailers. The work they have
done has brought our exterior w ndows
at Market Street to the next |evel and
a lot of community buzz. This spring
PFW created a conpetition for |ocal
fashi on students, by having them
create their perfect display for our
wi ndow at 10th and Market. Their
desi gns were incorporated into the
di splay, making it a unique and rea

wor | d experience for our conmunities
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and students.

Fashion District Phil adel phia
will continue to be one of Philly
Fashi on Week's bi ggest supporters.

The hi gh-1evel work that they do while
I ncorporating the community nd

provi ding opportunities is unnet. PFW
has brought visibility, reliability
and awareness to our uni que and
fashionable city. They have given our
Philly designers not only a platform
but have opened many doors for our
creators. Because of them

Phi | adel phia is now consi dered a
fashi on destination.

MR. PARKER: Qur | ast
testinony is a video that we have from
SENQJ d ot hi ng.

(Vi deo pl aying.)

COUNCI LMAN OH: All right.

Is that the testinony for this panel?

THE CLERK: Yes.

COUNCI LMAN OH  Ckay. So
we'll nove to our next to al nost | ast

panel .
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THE CLERK: Yes. Kevin
Par ker, Co-chair of PFA T; El ena
Brennan, Headhouse District; Laura
Bur khardt, Avenue of the Arts; Rachel
Ferguson, Visit Philly.

COUNCI LMAN OH: All right.
Thank you very nmuch. Let's decide
who's going to go first. Please state
your nanme and then provide us with
your testinony.

MR. PARKER: My nane is Kevin
Parker. | amthe Co-chair of Fashion
and Garnent |ndustry Task Force. W
at the Task Force want to create
strategi c partnerships, which we would
will call the Retail Consortium CQur
goal is to partner with Philadel phia's
various marketing arns to further
pronote our fashion sector and provide
maj or opportunities by producing
commercials, canpaigns to help pronote
our City overall.

This has al ready been put in
notion as we will be producing two

maj or fashion events for Wawa Wl cone
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Anerica as well as an event in
col l aboration with Visit Phil adel phi a.
W would i ke to create a retail
consortium consisting of Center City
District, Headhouse District, AOd Gty
District and various districts across
Phi | adel phia. Qur goal is to have our
| eaders within our various comunities
to communi cate opportunities, events,
resources that we are serving
Phi | adel phia at large in a way that
wi Il have a nonunental i npact.

So with that, I'"'mgoing to
l et the rest of the panel speak.

MS. BRENNAN. Good eveni ng.
My nane is Elena Brennan -- sorry
about that. Oay. M nane is El ena
Brennan and |'m here to represent the
South Street Headhouse District. |
was born in London. |'ma shoe
desi gner and the founder of BUS STOP
Bouti que, an award-w nni ng shoe
bouti que that was established in 2007,
so we're actually celebrating our 15th

anni versary this year.
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| also recently won a Gold
Award for Best International Business
Wman of the Year in Cctober of 2021.
This is a UK organi zati on that
recogni zes achi evenents of
f emal e- owned busi nesses gl obal ly. My
boutique is located in the south
Street Headhouse District, which is an
| nprovenent district whose goal is to
provi de a wel | -managed district for
the entire comunity. Through
constant inprovenent, we aimto build
an engagi ng and enticing place to
wor k, visit, shop, invest and |ive.

The difficulties that we have
in supporting the retailers in the
South Street Headhouse District are
multi-faceted, nulti-faceted, due to
how vari ed each of the 400 retai
busi nesses. You know, we have so
many. Al though there are 400
busi nesses, they're all unique in
their own right.

Sone of the initiatives we

offer to support the fashion industry
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in our district are City initiatives
such as storefront inprovenent grants
as well as offering free PR and free
listings in the directory on the South
Street website. And also, we help
announce events for themthrough
soci al nedia platforns.

The fashion industry is
inmportant in ny district because it's
a thriving fashion hub with | ots of
history as well as the Fabric Row in
our district and it is the only place
fashi on designers can buy their
fabrics in the CGty. | believe if we
col | aborate with other districts and
the Task Force, it will be beneficial
if we can cone together to apply our
resources and share ideas. The Task
Force is so inportant to the South
Street Headhouse District because it
plays a large role in helping to
facilitate fashion prograns that are
born within the Task Force. | forgot
to mention that I'malso a nenber of

t he Task Force. Thank you.
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COUNCI LMAN OH:  Thank you.

M5. BURKHARDT: Hi. [|'m
Laura Burkhardt. [I'mthe relatively
new Executive Director of the Avenue
of the Arts, Inc. and our purviewis
South Broad fromGCity Hall to
Washi ngton, 13th to 15th. There is a
dearth of retail in that corridor and
that's a real shanme. The rents are
hi gh. Their suburban custoners are
not comng into town to shop.

The Avenue of the Arts is the
center of the City and the apex of
arts and culture in Phil adel phia. The
Cty should be cel ebrating fashion,
particularly |ocal fashion and unique
fashi on, one-of-a-kind styles on this
grand street. This sumer we wll be
supporting the fashion industry by
wor king with Kevin and Kerry who are
| ongtine friends and great supporters
of me through all of ny adventures,
and they're comng to (inaudible) Wawa
Wel cone Anerica Block Party at the

Ki mmel Center Cultural Center on June
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1 25t h.
2 In the fall, we want to nake
3 fashion a part of the celebration as
4 we reopen and wel cone the start of the
5 fall art season. |In addition, we're
6 working with Mchelle at CCD and ot her
7 stakehol ders to create the cel ebration
8 of fashion, arts and culture with
9 activations on Saturdays in Septenber
10 and beyond.
11 We know that people like to
12 shop. Visitors to our City deserve to
13 have a place to spend their noney when
14 they cone to town. Philly already had
15 a foothold in the fashion industry.
16 Now is the time to nove that forward.
17 As a small nonprofit of two people,
18 AAl needs col | aborations and
19 brai nstorm ng to show resources and
20 i nformati on.
21 The Task Force is inportant
22 to us because they're cheerl eaders for
23 the fashion industry and are working
24 hard to keep inportant designers in
25 Phi | adel phia. They're | ooking out for
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t he designers every day. Every city
needs a great fashion scene. The Task
Force is our best opportunity to
chanpi on Phi | adel phia as the great
fashion city that it is. Thank you.

COUNCI LMAN OH:  Thank you.

M5. SOLKIN: Good afternoon.
And | just wanted to say that | ama
proud Counci |l nenber of the Avenue of
the Arts (inaudible) Laura as our
Executive Director. Hello and thank
you for having nme and everyone here at
City Council to testify. M nanme is
M ndy Sol kin and | am a Phil adel phi a
Regi onal Director of Fashion G oup
I nt er nati onal

FA Philadelphia is part of a
gl obal organi zation with over 5,000
menbers in 26 regions of the world,
i ncl udi ng Mexi co, South America and
Eur ope and soon to be expanding into
Africa. FQA was founded in 1930 by
est eened wonen, including our First
Lady El eanor Roosevelt, cosnetic

magnet Elizabeth Arden and Hel ena

Strehl ow and Associ at es/ LEXI TAS
215-504- 4622




GLOBAL OPPORTUNI TI ES/ | NOVATI VE ECON

6/ 16/ 2022

124

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

Rubi nstein and Hol | ywood cost uner
Edi th Head.

Ei ght years later in 1938,
internationally renowned retail er Nan
Duski n who had her store at the corner
of 17th and WAl nut was the driving
force in organizing the Phil adel phia
Chapter of FA. From 1957 to 1983,
FA Phil adel phia hosted a prestigi ous
crystal ball, the bi-annual gala
i ncluded live fashion shows from
American designers, world fanous
honorees, |ive band, dinner dancing
and a who's who anobngst the guests.

The Bi centennial Crystal Ball
was held in 1976. The gl anorous event
was in partnership with the Art Museum
of Phil adel phia which helped to fund
the nmuseunmi s fashion wing. And in ny
hand is the original brochure fromthe
Bi centennial Crystal Ball.

As a graduate of Drexel
Uni versity with a Bachelor's of
Sci ence degree in Fashion Design, |

was asked to design a garnent that was
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included in the bicentennial event.
What a thrill that was for ne.

Har ki ng back to ny chil dhood and
growing up in Northeast Philly the
Great Northeast as it was al ways
called, ny nother would take ne on the
Frankford El into town. There was no
such thing as Center City, not those
words anyway. |t was just called
Town.

We woul d shop al ong Mar ket
Street in the four departnent, Lit
Brot hers, G nbels, Strawbridge &

Cl ot hier and John Wananmakers, all of
whom are sadly gone. As a young girl,
| remenber that North Broad Street and
Vine Street had factory and desi gner
studios. | had an uncle who actually
had a manufacturer of little boy suits
in that neck of the woods.

During ny career as a fashion
designer in the late 1970s and into
the 1980s, | worked in what was then a
robust garnment manufacturing industry.

Twice | had my owmn line. The first
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time right out of college | set up a
small shop in ny apartnent and seven
years |later, | contracted with a snal
bat ch conpany whose owner was an FG
Philly menber.

Living in Philly wwth its
| oner cost of living, | was able to
take advantage of the proximty to New
York Gty and shop the market as it is
commonly known. Since those earlier
days, FQA Phil adel phia has evol ved
into a community of fashion designers,
bouti que owners, fashion educators,
retailers and digital professionals,
hel pi ng our nenbers to el evate,
educat e and enpower their careers
t hrough networki ng and events. One
could truly say that FA Philly is a
coll ective fashion voice for all of
the categories that have been
represented here today.

Looking to the future, the
nonment is now to cone together and
support Phil adel phia's designers and

entrepreneurial creative business
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owners. A unified fashion business
community with a strong centralized
support system enabl es busi nesses to
thrive. Supporting pop-up retail
events and enpty storefronts,
devel oping a grant programfor |oca
designers and setting up a small batch
of manufacturing incubator will go a
| ong way to our goal of putting
Phi | adel phia, the City of Brotherly
Love and Sisterly Affection on the map
as the entrepreneurial, sustainable
fashi on destination. Thank you.

COUNCI LMAN OH:  Thank you
very much. |Is that the testinony of
this | ast panel ?

THE CLERK: (Nodded
affirmatively).

COUNCI LMAN OH:  Fantasti c.
Kevin, you are having the | ast word
her e?

MR, PARKER  Yes.

COUNCI LMAN OH: All right.
Let's call the panel.

THE CLERK: | believe we are
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going to go into public conment.

COUNCI LMAN OH:  No. | think
you -- | think you are the | ast panel,
t he Mai son Project, but you may have
spoken about that already.

MR. PARKER: Yeah, | spoke
briefly about it but | would like to
reiterate --

COUNCI LMAN OH:  You don't
have to reiterate if you' ve already
said it. If you want to add
sonet hi ng, be ny guest.

MR. PARKER: | do want to add
sonet hi ng about the Mison Project, a
nunber of other things that we want to
include with that. There's al so our
educati on program which we al ready
spoke about. But we also want to
i npl ement an entrepreneurshi p program
Qur goal is to create a youth
enri chment program starting from
m ddl e school to high school to
provide free training prograns for our
future entrepreneurs, teaching them

t he steppingstones to creating
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garnents, to producing snall scale
productions and fashion shows, to
teach them nunerous roles, to produce
an event and how to create and price
garnents.

So we already started the
di scussi on about creating the
entrepreneurship programwth
Jefferson University and Taller
Puertorriquefio whi ch Nasheli spoke
about, in reaching our elenentary
school s and m ddl e school s and j ust
really creating a program where youth
can conme and learn and be in the m dst
of the art scene and really gain a | ot
of the information. So that's another
conponent to the Maison Project that I
want ed to add.

COUNCI LMAN OH: Al right.
Thank you very nmuch. | think we are
now at public conment.

THE CLERK: Yes. Monica
Medi na- McCur dy, Dawn W1 son, Charles
Gregory, Canmille Avent and Mchelle is

it Tite or Fite, | can't naeke out the
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1 | ast name. But | think they all left.
2 COUNCI LMAN OH Many of the
3 nanmes sound famliar, that they
4 al ready testified.
5 MR. GREGORY: Charl es
6 Gregory.
7 COUNCI LMAN OH:  Charles, why
8 don't you step up and give us your
9 public coment. Thank you.
10 MR, GREGORY: |'Ill just say
11 this real quick because | don't want
12 to belabor the point. | think -- 1
13 just want to thank you because you
14 have been in this community and been
15 supporting arts for a long tine.
16 You're still here. Everyone el se
17 left. | really see you out there and
18 | see you doing your due diligence, so
19 thank you for that. | really
20 appreci ate that.
21 These gentl enen and everybody
22 in here has been doing a | ot of work
23 within the fashion industry. 1've
24 been in the fashion industry in
25 Phi | adel phia for al nost 15 years. |
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1 have been -- within the six nonths,
2 |'ve been acknow edged as the first
3 Bl ack African Anerican nale
4 acknow edged as a gl obal industry
5 consultant, so |I'mproud of that. But
6 |"mnore proud to support these young
7 nmen and what they have been doi ng
8 since their first Phil adel phia fashion
9 show and |I've been there in the scope
10 in the nmedia and maki ng sure peopl e
11 see what's goi ng on.
12 The problemis people don't
13 see. They don't know the great work
14 t hat Phil adel phia is doing. So that
15 is my conmment. And | just want to
16 t hank you guys and you got to continue
17 to doing the work here in
18 Phi | adel phia, and thank you so much.
19 COUNCI LMAN OH:  Thank you
20 very much. Thank you.
21 Do we have anyone el se for
22 public comrent ?
23 COUNCI LMAN OH:  Ckay. Seeing
24 none, |I'mjust going to make a qui ck
25 statenent because |'ma politician and
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| think it hel ps sonebody when | kind
of point a couple of things out. This
Is your work product. A lot of what
you do we won't even know about. You
do a lot. But here between these
pages is sonething that's easy to
understand, to read, to see the

whole -- and we can distribute it in
SO many ways.

What we need to do, those who
are here, those who are not here,
those who will ook at this recording
when it is broadcast and all those
things, is they have to nmake a
decision, it's a very sinple decision,
this is worth it. It's not that they
don't |ike what you do, let's say.
It's that they cannot connect the dots
someti mes.

|"'mnot actually a big
fashi on guy or nusic guy or anything,
right. The dot | connect that what
you do and what you love to do is
going to be fantastic for nmany people

inour Gty and it wll nmake
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Phi | adel phia a destination point for
many nore. Sonetines they want to
cone here to study, to work.
Sonetines they want to come here to
nmeet you, collaborate wth you and do
things fromacross the globe, all the
t hi ngs.

But what we need to do is to
get that |light bulb turned on, and it
sonetinmes takes a very long tine
persistently, persistently,
persistently and then soneone says, |
get it. And maybe | ast year they
didn't get it, and maybe the year
before they didn't get it. But maybe
they said, no and no. The question is
will they say yes.

Once they say yes, that may
continue, right, because it takes a
yes for you to prove and denonstrate
what peopl e cannot understand. Oh,
that's a hobby, oh, that's not serious
work. That's what has to occur. But
there has to be sonething that they

say yes to. In ny case, it's a bill.
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1 It's not a conversation. |t has to be
2 a piece of |egislation, an anendnent
3 t hat says, how about we put $45
4 mllion here, no, no, no, no. And
5 then we cone back next year, and then
6 we cone back the year after.
7 But all it takes is no, no,
8 no, yes, yes, yes, yes, yes, yes and
9 we're done, right. W are now past
10 the point that all this struggle is
11 about real resources, real funding,
12 real opportunity and it goes from
13 there, because you have the confidence
14 that once it's a yes, it wll be a
15 self-fulfilling prophecy after that.
16 And it is bleak because so nany good
17 t hi ngs were about to happen and out of
18 nowhere COVID cane. And then after
19 that, there was anot her problem and
20 anot her problem And we're trying to
21 sol ve those problens and deal with
22 them as i nperfect as we do.
23 The inportant thing is you
24 didn't quit, because of all those
25 t hi ngs you stopped shedding the |ight

Strehl ow and Associ at es/ LEXI TAS

215-504- 4622




GLOBAL OPPORTUNI TI ES/ | NOVATI VE ECON 135

6/ 16/ 2022
1 on solution that we're all |ooking for
2 that we know is a solution we won't
3 get there. | think this report is
4 critical. |It's easy to understand.
5 People see it. The first tinme | heard
6 the nunbers. Ww, | ook at those
7 nunmbers, the solution |I've been
8 | ooking for. And here you are, right,
9 So you're real.
10 Do not be dissuaded. Look,
11 we're not going to agree on
12 everything. Sonetines we're going to
13 di sagree on 99 percent of the things,
14 but it's only one thing we need to
15 agree on, that we need to support you
16 and you're going to get that support.
17 Stay focused on that. | run into so
18 many people, well, this, that.
19 There's many reasons we can't work
20 toget her and agree. But the only one
21 that's inportant to you is that
22 sonmeone put that piece of |egislation
23 and then these fol ks say, yes, and we
24 can begin this process. And that's
25 the direction we want to head in.
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There are things going on in
Harrisburg. W got to finish sone
things I'"'mdoing with the unions and
sonme things |'"'mdoing with the
overseas investors, they all cone
together. | feel very good about
this. | feel very good about this,
but it's all because of the work that
you do. I'mlooking for a solution in
the position | have, and |I'm | ooking
to people that I think have it. So
t hank you. Thank you very mnuch.

So with that, I'"'mgoing to
conclude this hearing to the call of
the Chair. Thank you so very nuch.

(Conmittee on d obal
Qpportunities and the
Creative/l nnovati ve Econony concl uded

at 6:45 p.m)
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CERTI FI CATI ON

I, hereby certify that the
proceedi ngs and evi dence noted are contai ned
fully and accurately in the stenographic
notes taken by me in the foregoing matter,
and this is a correct transcript of the

sane.

TANEHA CARROLL
Court Reporter - Notary Public

(The foregoing certification of
this transcript does not apply to any
reproduction of the sane by any neans, unless
under the direct control and/or supervision

of the certifying reporter.)
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